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Introduced 10 products and 4 bundles

2019 New Products

Signature Select Masks  - Jan
Nutrilite Soy Protein Drink 

(Family size) - March 

ARTISTRY Studio (NYC & 

Paris) - April

Mixed Probiotic with Chicory 

Root Extract  - July
XS Whey Protein Chocolate 

Flavour- October

ARTISTRY Phyto UV Protect -

July

XS Mango Pineapple 

Guava - October Artistry Intensive Skincare - December
BodyKeySnack Bar On-The-Go 

Seaweed Flavour- November

Artistry Hydra V set -

March 

ARTISTRY Studio 

Parisian Style Edition 

BodyliciousBébé- April

essentials by Artistry 3 

step Skin Care ðMay 

ARTISTRY Studio (Bangkok) - AugustGlister duo -

July



COMPANY ORGANISED PRODUCT RALLIES



SUPPORTING & EMPOWERING ABO ORGANISED COMMUNITIES

ABO-support activitieswere conducted all over Malaysia with turnout of more than 30k



2019 Awards and Accolades

Readerõs digest ð

13 th Consecutive Year

Readerõs digest ð

15 th Consecutive Year

2019 - GOLD AWARD FOR 

MALAYSIA & ASIA UNDER 

WATER PURIFIER CATEGORY

2019 - GOLD AWARD FOR 

MALAYSIA UNDER VITAMINS 

HEALTH SUPPLEMENTS 

CATEGORY

Top Employer 2018 & 2019 

for Malaysia & Asia Pacific

3rd Consecutive Year

ASIA

Frost & Sullivan ð

10 th Consecutive Year

ASIA PACIFIC HOME 

WATER TREATMENT 

COMPANY OF THE 

YEAR



Build Loyal ABOs & Buyers



Enhancement of Services & Infrastructure



NEW ABO AND BUSINESS BUILDER 

INCENTIVES

LEADER INCENTIVES

Reward ABOs for Building Strong, Sustainable Business 

Customer Sales 

Incentive+

Make more money selling 

products to customers

Bronze Foundation 

Incentive+

Build a team to sell products

Bronze 

Builder 

Incentive+

Grow a balanced 

business Bronze 

Pin
Personal Group 

Growth Incentive+

Earn extra on the way to Founders

Frontline Growth 

Incentive+

Coach qualifiers

to reach Founders

Two-Time Cash 

Incentive+

Achieve higher levels

Launched in September 2019



Readiness for Core Plus+ Launch

Staff Training

ABO Rallies

Instructor-Led Live Workshops  

ABO CenterTraining 



12

ABO Tools Readiness 

Core Plus+ Support Materials

Brochure 

In 3 

Languages

Frequently 

Asked 

Question

Workshop 

workbook 

Communication 

and Training 

Assets 

Core Plus Planner

Core Plus+

Digital 

Business 

Tools



ABO LEADERS GROWTH & 
ACHIEVEMENT



Create emotional connection and opportunity 
to share WOW Experiences & Programs



Partnership with ABO Leader



NUTRILITEÊ Power of 5 Campaign is 

designed tobuild awarenessof 

childhood malnutrition, 

address the critical need forproper 

nutrition during the first 5 

years of lifeand offer a way that 

everyone can help.



JOIN THE FIGHT AGAINST CHILDHOOD MALNUTRITION

Over RM1,500,000

ÅDonations via Power of 5 Website: RM262,910+

ÅDonations from ABOs: RM1,068,977+

ÅNutriliteÊ FAV Gift Set Bundle: RM200,780

ÅHandprint Wall Campaign:RM44,200 (@85)

1 Month Supply of NutriliteÊ LITTLE BITS: 150,000 children 

NUTRILITE POWER OF 5 CAMPAIGN (2017-2019)



ATMOSPHEREÊ DONATION

RM1,980,504 (346 units)

Other CSR (2019 - 2020)





HEBAT

Community

Launch 

Privileged 

Customer

eCommerce 

Platform

Products

(win with 

Nutrilite)

Partnership

Better 

Service

2020 FOCUS
Get  BETTERé 

i n  o rder  to  Grow

BIGGER
Rules of 

Conduct

Staff Growth 

Mindset




