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Healthier Together

This year’s cover design, with its theme, “Healthier Together”, encapsulates Amway’s
efforts to enhance the lives and wellbeing of our diverse stakeholder groups through
meaningful initiatives.

For the Malaysian public, Amway is delivering health solutions that mitigate immediate
health needs and long-term preventative care. In support of the Malaysian Government's
efforts to combat non-communicable diseases, we have introduced the novel Nutrilite
Gut Reset Weight Management Programme. To empower our Amway Business Owners,
we continue to invest in digital platforms, marketing campaigns, discretionary incentives
as well as home delivery and back-end infrastructure.

As we set out to meet the evolving needs of our diverse stakeholders, we continue to draw from Amway’s time-tested
legacy, our wealth of resources, and our culture of innovation. Our journey of sustainable growth is fuelled by an
unrelenting drive to nurture our communities, overcome challenges, seize growth opportunities, and ensure our relevance
in a dynamic and highly competitive marketplace.

This year, we celebrate Nutrilite’s 90" Anniversary, and prepare to commemorate Amway Malaysia’s 50" Anniversary in
2026 and Amway Global's A70 Vision in 2029. As we do so, we are strategically shifting from a “Health and Wellness”
positioning to a more holistic “Health + Wellbeing” paradigm. This transition will continue to position Amway as a leading
Health and Wellbeing company in Malaysia that is well-primed to make a profound and positive impact on the lives and
wellbeing of its diverse stakeholders.
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Our Vision, Mission and Values

sy

- Vision

Amway’s vision is clear: Amway and ABOs work together

to help people live better and healthier lives. We aspire to
empower millions of ABOs to realise their potential and achieve
their dreams by providing quality products and opportunities that

positively impact the lives of a billion people, ensuring they live
healthier, happier, and more fulfilling lives.

WV,
e

< Mission

g We partner with ABOs, Employees, and the Founding Families to
f Z \S : foster success, retention, and growth within Amway by pivoting
from a traditional business opportunity to a Health + Wellbeing
opportunity.

. Culture and Values

@ At Amway, our culture is centered around profound respect for

W our people, guided by the principles of partnership, integrity,
and personal responsibility, among others. This culture is
underpinned by a commitment to continuous learning and
compassionate leadership, inspired by our Founders’ Growth
Mindset. Our values, derived from the Founders’ Fundamentals
— Freedom, Family, Hope and Reward — serve as the cornerstone
of our business, fostering an environment where everyone is
encouraged to lead healthier and more fulfilling lives. Our six
values, which are integral to the way we operate and interact
within our communities, are as follows:
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the Founding Families, Employees, and business owners is our most prized possession. The excellent
entrepreneurial spirit of ABOs and the dedication of Amway Employees have resulted in Amway Malaysia
being in the top-10 market among the over 100 countries and territories where Amway operates. The
success is testimony to a truly matured partnership among the ABOs, Management and Employees.

PARTNERSHIP
@ Amway is built on the concept of partnership between our founders. The partnership that exists among

PERSONAL WORTH

Amway acknowledges the uniqueness of each individual. Every person is
worthy of respect and deserves an equal opportunity to succeed to the fullest
extent of their potential. Countless ABOs have achieved success since they
started their Amway business. They have found their place in society where
their contributions are respected, and they in turn seek to help others in need to
improve their personal worth.

¢+ ACHIEVEMENT

)4 \a Amway is in the business of continuous improvement, progress
and achievement of individual and group goals. Amway anticipates
changes, responds swiftly with well thought through actions and
learns from experiences. Creativity and innovation are the pillars
that support the achievement of the goals and success of Amway
and its ABOs.

oM™ INTEGRITY
[a) g [
\X1Z/ Integrity is doing what is right, not just whatever “works”. Success

in Amway is not measured by economic wealth but by the trust,
respect and credibility the business and its ABOs earn. Integrity
puts the concern of others ahead of one’s own interest to ensure
equity and fairness, the very basic principles for developing lasting
relationships for building business and making friends.

PERSONAL RESPONSIBILITY

Each individual is accountable and responsible for achieving their personal
goals. With the principle of helping others to help themselves, Amway
maximises the potential of the individual and shared success. Amway provides
the environment and opportunity for ABOs to give back to communities in ways
that enhance their self-worth and personal responsibility as good citizens.

FREE ENTERPRISE

to enjoy the uncommon freedom to build a business of their own, while at the same time build their
integrity and personal worth, and maximise their achievements and personal responsibility.

@ ~0®
Amway advocates freedom and free enterprise. Amway offers equal opportunity to every individual
180
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Sales Revenue

RM1,408.3 mil

2022: RM1,514.8 million

Our Significant Events

and Achievements

How We
are Governed

Profit Before Tax

RM152.6 mil

2022: RM103.1 million

| Financial Statements |

Net Profit

RM115.9 mil

2022: RM76.9 million

Other Information

2023 1st Quarter | 2" Quarter | 3™ Quarter | 4t Quarter Full Year
Sales Revenue (RM’ Million) 372.8 343.7 5339 358.3 1,408.3
Profit Before Tax (RM’ Million) 25.8 23.7 60.3 42.8 152.6
Net Profit (RM’ Million) 19.6 17.7 46.2 324 115.9
Net Earnings Per Share (Sen) 11.9 10.8 28.1 19.7 70.5
Net Dividend Per Share (Sen) 5.0 5.0 5.0 45.0 60.0

Sales Revenue (RM’ Million) 391.2 354.6 371.8 397.2 1,514.8
Profit Before Tax (RM’ Million) 26.7 20.0 24.5 31.9 103.1
Net Profit (RM’ Million) 20.2 15.0 18.8 22.9 76.9
Net Earnings Per Share (Sen) 12.3 91 1.4 14.0 46.8
Net Dividend Per Share (Sen) 5.0 5.0 5.0 23.0 38.0
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5-Year Financial Highlights

Profit Before Tax (RM' Million)

—
o
w
o
(=2}
B 2
o © g
N
2019 2020 2021 2022 2023

Sales Revenue (RM' Million)
= 2
N A
= a
= ¢ (-]
0 ©
© a
2 w
o o
w
2019 2020 2021 2022 2023
Net Profit (RM" Million)
N
o
©
a
s 5
N =
© &
(-]
2019 2020 2021 2022 2023

Net Earnings Per Share (Sen)

S0.

L'Le
G'8¢
€ece
8'9¥

2019 2020 2021 2022 2023

Net Dividend Per Share (Sen)

w
&
=)
N N
~ ~ g
3 o N
o
2019 2020 2021 2022 2023

2019 2020 2021 2022 2023

Total Core ABO Force ('000)

v.ic
96¢
92¢
LLE

192




Our Strategy and Sustainability Statement Our Significant Events
and Achievements

Performance Review

Chairman’s Statement

Towards a

How We Financial Statements Other Information
are Governed

Having served on Amway’s Board and Board
Committees since 2019, | have gained tremendous
insights into the Company’s strategy and operations.
Succeeding my predecessor, Tan Sri Faizah Binti Mohd
Tahir, who set a high standard in Board leadership
during her exemplary nine-year tenure, | am honoured
to continue this legacy of excellence. Since becoming
Chairman after our 28" Annual General Meeting (“AGM”)
on 24 May 2023, | am grateful for the steadfast support
from my Board colleagues, Senior Management, and
all our employees. Together, we are firmly committed to
steering Amway and its subsidiaries (collectively known
as “the Group”) to greater heights, ensuring continued
growth and positive shareholder value creation.

ABD MALIK BIN A RAHMAN
Chairman and Senior Independent
Non-Executive Director
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ADAPTING TO CHANGE, REMAINING
RESILIENT

The year in review was a pivotal one
for Amway, demonstrating the Group’s
ability to adapt and stand firm amidst
challenging market dynamics. In
FY2023, we pursued our goals with

a blend of optimism and prudence,
navigating various macroeconomic
challenges to deliver a resilient
performance. These headwinds included
a global economic slowdown, supply
chain disruptions, rising inflation, a
stronger US Dollar, and a depreciating
Malaysian Ringgit. These factors
affected our costs and consumer
purchasing power, thus adversely
impacting the retail industry.

In response, we strategically broadened
our product range, moving beyond
immunity-boosting products to
encompass a wider array of health and
wellness solutions, thereby aligning
seamlessly with evolving consumer
preferences and the Malaysian
Government'’s efforts to address

critical health issues. One of our key
initiatives was the introduction of the
Nutrilite Gut Reset Weight Management
Programme, a holistic approach to health
encompassing both physical and mental
wellbeing. This programme supports
the Government’s efforts to combat
some of the major non-communicable

putr

sxupEE

diseases in Malaysia, underscoring
Amway’s dedication to innovative health
management.

We enhanced our eCommerce platform
by improving the user experience,
transitioning to advanced eCommerce
infrastructure, and augmenting

our chatbot capabilities to elevate
operational efficiency and customer
satisfaction. This seamless integration of
online and offline customer touchpoints
ensured an exceptional home delivery
service experience.

Furthermore, our commitment to

good governance, sustainability, and
social responsibility was evident in our
strengthened governance framework,
enhanced sustainability endeavours
and expanded community outreach
efforts, all of which resonated with our
stakeholders and helped us navigate a
complex year.

| am pleased to say that despite the
year’s challenges, Team Amway
continued to uphold an entrepreneurial-
focused growth mindset and effectively
leverage ongoing initiatives. This
enabled us to deliver sustainable value
to our stakeholders and strengthen our
position as a leading health and wellness
company committed to empowering
business owners and contributing
positively to their sustained success.

Annual Report 2023

©

RM1,408.3
million

FY2022: RM1,514.8 million

Profit Before Tax

RM152.6
million

FY2022: RM103.1 million

Total Dividend

60.0 sen

FY2022: 38.0 sen
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Financial Statements Other Information

Amway paid out a total dividend of 60.0 sen net per share
or RM98.6 million in respect of FY2023, surpassing the

38.0 sen net per share or RM62.5 million paid in FY2022.

FY2023 PERFORMANCE
OVERVIEW

Following two years of exceptional
growth, the Group’s sales growth rate
underwent a rebalancing phase in
FY2023. We registered a 7% decline
in sales revenue to RM1,408.3 million
compared to the record-high sales
revenue of RM1,514.8 million in
FY2022. This was primarily due to the
softer demand for health and wellness
products as well as home appliances,
resulting from significantly dampened
consumer sentiment and spending
capacity owing to inflationary
pressures.

Nevertheless, there was a silver
lining: the Group’s profit before tax
rose by a stellar 48% to RM152.6
million from RM103.1 million
previously. This was largely the
result of lower ABO incentives in
line with the lower sales volume.
FY2023’s financial performance, while
humbling, stands as a testament to
Amway’s ability to remain resilient
and agile in the face of challenging
market conditions.

The Board remains focused on
safeguarding shareholders’ interests
and enhancing shareholder value. In
line with this commitment, we have
been consistently distributing at least
80% of our annual net earnings as
dividends. In respect of FY2023, we
paid out four interim dividends of 5.0
sen net per share each and a special

dividend of 40 sen net per share,
leading to a total payout of RM98.6
million.

Altogether, Amway paid out a total
dividend of 60 sen net per share or
RM98.6 million in respect of FY2023,
surpassing the 38.0 sen net per
share or RM62.5 million paid in
FY2022. Representing a payout ratio
of 85% for FY2023, this underscores
our dedication to delivering
sustained value and rewarding our
shareholders, even amidst tough
times.

THE YEAR IN REVIEW:
RESPONDING STRATEGICALLY TO
EVOLVING MARKETPLACE NEEDS

In FY2023, we responded to
evolving consumer and marketplace
needs by implementing a series of
proven strategic initiatives aimed at
enhancing our market relevance and
fortifying our competitive edge.

Firmly Aligning with the National
Health Agenda

In keeping true to our mission of
“Helping People Live Better, Healthier
Lives”, we continued to innovate and
promote our “Big Health” solutions,
offering a holistic approach to both
health and wellness, while also
shifting our attention to the root
causes of long-term health issues
rather than just short- to mid-term
healthcare needs.

m ‘ bod\?key
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In response to the Malaysian
Government’s call for increased
private sector involvement in reducing
the prevalence of non-communicable
diseases among the rakyat, we
launched the Nutrilite Gut Reset
Weight Management Programme.
Aimed at revitalising the populace’s
overall health and mitigating long-
term health risks, this programme,
which emphasises physical fitness,
mental health, and social connectivity,
was well-received throughout
Malaysia.

| am proud to say that Malaysia was
the first Amway affiliate to pioneer
this significant gut health programme
— this is all the more noteworthy

as it aligns with our national health
goals. This initiative underscores
Amway’s intention to shift from our
“Health and Wellness” offering to

a more encompassing “Health and
Wellbeing” approach. By meeting
holistic health and wellbeing needs,
Amway is reinforcing its position as a
key player in addressing the national
health crisis. This initiative also
reaffirms Amway’s 50" anniversary
vision of firmly cementing our position
as a leading provider of health and
wellbeing products in Malaysia by
2026.

Ensuring the Sustainable Growth of Our ABO Family

To ensure the long-term sustainability and growth of our entrepreneurial ABOs in
a post-pandemic era, we continue to nurture their entrepreneurial-focused growth
mindset, as well as upskill and incentivise them. To ensure that their businesses
are firmly built on solid, healthy frameworks capable of delivering sustainable
returns, we are helping them transition towards the health and wellbeing space.

In FY2023, among the key activities that kept our leaders and ABOs busy were
product launches and campaigns revolving around the Nutrilite Gut Reset Weight
Management Programme. Introduced in March 2023, this series of events, which
sought to guide consumers along a sustainable weight management pathway,
achieved positive increases in gut health and weight management product sales.

We also enhanced our Core+ Plus incentive programme to better reward our
ABOs and align with global strategies. Additionally, we continued to gather our
leaders and ABOs in annual face-to-face events and activities culminating in
the launch of Nutrilite’s 90" anniversary celebrations in November 2023. The
immersive and interactive Nutrilite Experience Day, which served to kick-start
Nutrilite’s 90" anniversary celebrations, drew some 8,000 participants to the
Malaysia International Trade and Exhibition Centre (“MITEC”). It was further
enlivened by the attendance of Amway Global’s key leadership and two of
Malaysia’s national athletes, Goh Sze Fei and Nur Dhabitah Sabri, in support of
the programme and the nation.
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Chairman’s Statement (cont'd)

Physical
Fitness

The Nutrilite

& ’ — GuI;I Reset Weight Mental
anagement
Programme Health
encompasses:
@ Social
Connectivity
Additionally, we introduced a variety of sales and marketing programmes to The strategic efforts undertaken
cater to evolving consumer dynamics. As we continue to embrace the health and throughout FY2023 played a pivotal
wellbeing space in a more dynamic and comprehensive manner, we have done role in solidifying Amway’s position
away with product categories that do not fit into this space. in the competitive marketplace. By
continuously adapting to market
Lending Continuous Support to Our Employees needs and consumer trends, we are

not only maintaining our relevance but
also enhancing our competitive edge,
ensuring Amway’s continued success
and leadership in the health and
wellbeing arena.

Here at Amway, we are dedicated to supporting our employees’ wellbeing and
work-life balance. Inspired by the success of the Nutrilite Gut Reset Weight
Management Programme among our ABOs, we introduced the same programme
to our employees, which was embraced by 150 of our team members.

Recognising that the issue of mental wellbeing continues to gain prominence
worldwide, we augmented our support for our employees’ mental health by
introducing the Employee Assistance Programme Online Resource Page.
This one-stop platform, which offers various psychological assessments, is
helping our people better understand and improve their psychological and
emotional wellbeing.

Bolstering Our eCommerce Capabilities and the Customer Experience

In FY2023, we continued to make improvements to our eCommerce platform

to ensure a satisfactory, frictionless experience for our ABOs. We introduced
almost 90 key enhancements throughout the year, encompassing both technical
and experiential improvements, aimed at elevating the user experience on our
website. Responding to the evolving needs for safety and convenience, we

also strengthened our contactless omnichannel delivery systems to provide

a seamless and reassuring experience for our customers. This initiative is
particularly relevant in the context of post-pandemic consumer behaviour, where
there is an increased emphasis on health, safety, and efficiency in product
delivery today.
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COMMITTED TO UPHOLDING
RESPONSIBLE CORPORATE
PRACTICES

Strengthening Our Governance
Framework

In an era where consumers

and stakeholders increasingly
value ethical business practices,
Amway continues to strengthen

its governance framework.
Acknowledging the indispensable
role that good governance and
sustainable practices play in our
long-term viability, the Board is
deeply committed to ensuring that
Amway continually upholds strong
internal controls as well as robust
corporate governance and risk
management best practices. This
commitment is not only helping build
trust and credibility with our diverse
stakeholders, but also safeguarding
Amway’s corporate reputation,
ensuring continued shareholder value
creation, and demonstrating our
dedication to sustainable business
practices.

Amway’s board governance policies
are guided principally by the
Malaysian Code on Corporate

Governance 2021 (“MCCG”). The
Board continues to regularly review
Amway’s governance framework in
line with ever-changing regulatory
requirements and the Group’s
evolving requirements. Tasked with
oversight for the application of the
best practices set out in the MCCG,
the Board is also responsible for
ensuring that good governance
policies are cascaded down from
above and throughout the Group in a
transparent and clear-cut manner.

As of 31 December 2023, the Group
had complied with 40 out of the 42
recommended practices applicable
for non-large Companies under

the MCCG. The two practices we
are not in compliance with are the
recommendations as per Practices
4.4 and 8.2. The finer details of these
two departures can be found in the
Corporate Governance Overview
Statement within this Annual Report
and the standalone 2023 Corporate
Governance Report on the Group’s
website.

To align with Bursa Malaysia
Securities Berhad’s (“Bursa
Securities”) new requirements
relating to Conflicts of Interest
(“CQOI”) disclosures, we updated the
Audit Committee’s (“AC”) Terms of
Reference and Code of Conduct

and Ethics. Today, the AC is also
tasked with reviewing any actual COI
or potential COl situation and the
measures taken to resolve, eliminate,
or mitigate any COI.

Annual Report 2023

By continuously
adapting to
market needs and
consumer trends,
we are not only
maintaining our
relevance but also

enhancing our
competitive edge,
ensuring Amway’s
continued success
and leadership
in the health and
wellbeing arena.

There were several Board and Board
Committees movements in the early
part of FY2024. On 1 January 2024,
Puan Aida Binti Md Daud, a Nominee
Director of Permodalan Nasional
Berhad (“PNB”, an institutional
shareholder of the Company),
resigned as a Non-Independent
Non-Executive Director (“Non-INED”).
In her place, Puan Norhanifah Binti
A.Jalil, from PNB, was appointed on
the same day.
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Chairman’s Statement (cont'd)

We are actively
integrating EESG
considerations
into our decision-
making and business
processes. This
approach also involves

addressing material
sustainability risks and
opportunities, ensuring
that our operations are
not only profitable but
also responsible and
sustainable.

As per the recommendation under Practice 5.3
of the MCCG, the tenure of an Independent
Director should not exceed a cumulative

term of nine years. As such, Dato’ Abdullah
Thalith Bin Md Thani, who will reach his ninth
consecutive year of service as an INED in May
2024, has indicated that he will not be seeking
re-election and will retire at the Company’s
29" AGM to be held on 23 May 2024. Upon
the conclusion of the 29" AGM, Dato’ Abdullah
will step down as a member of the Board and
AC as well as the Chairman of the Nominating
Committee (“NC”). In his stead, Datin Seri
Azreen Binti Abu Noh, an INED and member
of the NC, will be re-designated as the
Chairperson of the NC.

Given Dato’ Abdullah’s imminent retirement, a
new INED will be appointed as a member of
the Board, AC and NC. In February 2024, the
Board recommended that Datuk Harjeet Singh
A/L Hardev Singh succeed Dato’ Abdullah upon
the conclusion of the 29" AGM. This is subject
to shareholders’ approval at the 29" AGM.

Amway continues to demonstrate its ongoing
commitment to having a high level of female
representation at the highest decision-making

levels within the Group. In line with Practice 5.9 of the MCCG which
recommends that the Board comprise at least 30% women Directors,
Amway continues to exceed this standard. As of FY2023, with three
out of the eight Board members being women Directors, we achieved
the equivalent of 38% representation on the Board, thereby exceeding
the MCCG requirements. Further highlighting the influential roles
women hold within our governance structure, Ms. Ho Kim Poi has been
serving as the Chairperson of the AC since the 28" AGM. Moreover,
Datin Seri Azreen is scheduled to be re-designated as the Chairperson
of the NC following the 29" AGM. These appointments underscore

the pivotal positions women occupy in shaping our governance and
strategic direction. This consistent level of female engagement in our
Board composition is a sustained practice, reflecting Amway’s enduring
commitment to gender diversity and inclusion in the highest echelons.

Augmenting Amway’s Robust Risk Management System

As we advance in our journey of value creation, we are committed to
striking a balance between exploring new opportunities in the industry
and protecting our current resources and operations. This commitment
involves managing risks effectively and conducting business with

solid ethical standards. As such, we continue to strengthen our risk
management system, ensuring the Company is well-protected against
threats. Our robust system is designed to identify and manage both
existing and potential risks to safeguard the Group’s interests.

Central to our approach is a stringent no-tolerance policy towards bribery
and corruption throughout our organisation. In FY2023, we made key
enhancements to our existing Anti-Bribery and Corruption (“ABAC”)
measures. These included:

The implementation of a corruption risk assessment
framework for the onboarding of new vendors;

The development of new ABAC e-Learning modules to
elevate staff awareness about the Group’s ABAC Policy,
Code of Conduct and Ethics, and Whistleblower Policy; and

The rollout of an employee awareness survey on the

Group’s ABAC Policy and Whistleblower Policy by our
internal auditors.
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Leveraging the Agenda of Sustainability for Value Creation

Amway’s commitment to delivering
long-term value and growth to our
stakeholders is deeply rooted

in sustainable practices and
solutions. Our goal is to achieve
positive performances that are
bolstered by a strong culture

of sustainability. To this end,

we are actively integrating
Economic, Environmental, Social,
and Governance (‘EESG”)
considerations into our decision-
making and business processes.
This approach also involves
addressing material sustainability
risks and opportunities, ensuring
that our operations are not only
profitable but also responsible and
sustainable. ‘

Understanding the critical role

of sustainability in our long-term
growth, our Senior Management
guided by the Board have been
vigorously working to revamp and
enhance Amway’s sustainability
practices. These proactive efforts
are in line with the recommended
practices under the MCCG and
the enhanced sustainability
requirements of Bursa Securities.

At the heart of our sustainability
journey is the enhanced
Sustainability Strategic Framework,
encompassing three key pillars
and structured initiatives. These
initiatives are steered by our Board
and supported by the Sustainability
Steering Committee (“SSC”) and
Sustainability Working Committee
(“SWC”). We continuously monitor
our impact on the EESG fronts,
ensuring our practices are in

line with the latest sustainability
reporting standards.

In FY2023, we achieved notable
progress on the environmental
sustainability and renewable
energy fronts by installing solar
panels and EV chargers at the
parking lots within the premises of
our Headquarters in Petaling Jaya.
Furthermore, we strengthened

our waste reduction measures by

-,

A

Annual Report 2023

eliminating single-use plastic bags
as well as making the transition
from physical to digital welcome
pack and product catalogue.

Moreover, we streamlined our
Sustainability Strategic Framework
and our materiality matters to align
with Bursa Securities’ enhanced
sustainability reporting framework.
The specifics are detailed in our
Sustainability Statement, reflecting
our unwavering commitment to
driving value creation through
sustainable practices.

| am pleased to say that Amway’s
commitment to upholding product
excellence and sustainability was
recognised via several prestigious

awards that we received in FY2023.

FY2023 Product Excellence Awards
@ eSpring*

Gold Award in the Water Purifiers Category at the
Reader’s Digest Trusted Brand Awards for the
18" consecutive year.

¥z nutrilite

Gold Award in the Vitamins/Supplements Category at the
Reader’s Digest Trusted Brand Awards for the 19" year.

Nutrilite Brazil Farm received its 7" Sustainable Farm
Award from Globo Rural in recognition of its outstanding
agricultural practices.

Frost & Sullivan Asia-Pacific Home Water Treatment
Competitive Strategy Leadership Award for the 14" year.

These accolades underscore Amway’s standing as a leader in product quality, environmental stewardship, and sustainable
practices.
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Chairman’s Statement (cont'd)

Our strategy
to sustain
growth includes
investing wisely
in ABO-centric
incentive

programmes,
new product
launches,

health-centric
communities,
and digital
platforms,
along with
the necessary
delivery
infrastructure.

OUTLOOK AND PROSPECTS

In the face of a mixed economic
forecast, Amway is committed to
navigating challenging market
conditions and fortifying its

business framework. This includes

a deep commitment to integrating
sustainability within our business
and reinforcing our reputation as a
trusted source of health and wellbeing
products, aligning with the Malaysian
Government’s focus on promoting
healthier living among the rakyat.

Given FY2024’s challenging market
outlook, the Board is adopting a
cautiously optimistic stance and
anticipates some continued downward
pressure on sales and compression
on profits. Our strategy to sustain

growth includes investing wisely in
ABO-centric incentive programmes,
new product launches, health-
centric communities, and digital
platforms, along with the necessary
delivery infrastructure. While

these investments, alongside the
challenges of rising costs due to
inflation will impact our operating
margin for FY2024, we remain
somewhat confident in our ability

to continue delivering value to our
shareholders.

Moving forward, Amway will transition
from its current focus on “Health and
Wellness” to a more encompassing
“Health and Wellbeing” approach,
reflecting the Group’s commitment

to delivering holistic solutions that
cater to the targeted needs of our
consumers. As part of this strategy,
we will target health and wellbeing
solutions, weight management
products, and ABO-led healthy living
communities. We will also strengthen
our support of the Government’s
efforts to mitigate non-communicable
diseases, particularly through
initiatives like the Nutrilite Gut Reset
Weight Management Programme.

As social commerce grows, traditional
business models continue to evolve.
Amway for one is committed to
adapting to this new normal, changing
how we operate and engage with our
ABOs and other stakeholders. We
also remain committed to making

the journey for our entrepreneurial
ABOs rewarding and seamless

as they navigate the new market
landscape with all its opportunities
and challenges. Amway is looking
forward to the exciting times ahead as
we intensify our efforts in the Health
and Wellbeing sector and strategically
position ourselves to meet the
market’s needs. While we remain
cautious about our outlook, Amway’s
resolve to adapt and thrive remains
unwavering.
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IN APPRECIATION

On behalf of Amway’s Board of
Directors, | would like to express my
sincere appreciation to all those who
have supported Amway and helped
us remain resilient in the face of
another challenging year.

Our deepest gratitude goes to our
valued shareholders whose continued
faith in and support of Amway spurs
us on to propel forward. As we focus
our efforts on building upon the
momentum achieved to date, we will
remain focused on delivering resilient
results and creating sustainable
shareholder value.

To our passionate ABO family

who continues to deliver steadfast
performances despite a tough
operating environment, please
accept our heartfelt gratitude — your
dedication, diligence and tenacity
inspire us. As you continue to
entrust Amway to guide you in your
entrepreneurial journey, rest assured
that we are here to support you.
Together, let us continue to aim
high and accomplish the seemingly
impossible.

To our loyal suppliers and service
partners who continue to faithfully
support us, thank you so much for
your worthy efforts. With your earnest
backing, we have been able to steer
through tough market conditions.

We certainly look forward to your
continued collaboration as we work
together for our mutual benefit.

We also wish to applaud Amway’s
loyal employees, whether they are

on the frontlines of our shops and
delivery lines, behind the desks of
our operations, or in work-from-

home mode — your hard work and
unrelenting commitment to excellence
have enabled us to deliver as
promised — and we are truly grateful.
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We wish to acknowledge the astute
leadership of our diligent and
dedicated Senior Management team.
Thank you for your profound insights,
wise leadership and responsible
stewardship that ensured the Group
held a steady course amidst the
year’s headwinds.

My sincere thanks go to my colleagues
on the Board for their wise counsel
and judicious insights that were
crucial in helping the Group navigate
to safe shores amidst stormy seas.

| am grateful for the abundance of
diverse perspectives, solid business
acumen and skills, as well as
distinctive leadership styles that all
our Directors bring to the fore.

| am especially grateful to my
predecessor Tan Sri Faizah who
retired as the Board Chairperson
after having served Amway for nine
years. We thank her for her dedicated
service and contributions to Amway
and wish her every success.

We also extend a warm welcome to
Ms. Ho Kim Poi who was appointed
as an INED as well as a member of
the AC and Remuneration Committee
(“RC”) on 15 March 2023. Upon the
conclusion of the 28" AGM in May
2023, she was redesignated the new
AC Chairperson in my stead.

We also wish to thank Puan Aida,

our Non-INED and nominee director
of PNB, for her contributions to
Amway and wish her well in her future
undertakings.

HEALTH
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In her place, we warmly welcome
Puan Norhanifah who will serve as
PNB’s representative to the Amway
Board. Puan Norhanifah brings to
the table almost three decades of
experience on the credit, finance,
human capital and organisational
development fronts. We look forward
to the fresh insights and invaluable
knowledge that she brings to
strengthen Board discussions and
Amway as a whole.

We also wish to bid farewell to Dato’
Abdullah who has faithfully served
Amway the last nine years and is

due for retirement as an INED at the
upcoming 29" AGM. We thank him for
his dedicated service to Amway and
wish him the very best.

We are pleased to announce the
recent addition of Mr. Jason Leng

Kek Mun as the General Manager of
Amway Malaysia & Brunei effective

1 March 2024. With over two

decades of experience in the direct
selling industry, Jason brings on
board a wealth of expertise in sales
strategy, customer engagement,
digital innovation, and business
development. We have full confidence
in his leadership and strategic insights
as we journey towards our 50"
anniversary milestone and anticipate
achieving greater success together.

As we move forward, | call upon

our valued stakeholders to lend

us your staunch support. Amway
has undeniably evolved, fortifying

its stature as a premier Health and
Wellbeing company. My commitment

a Amw
R
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as your new Chairman is to uphold
and strengthen this legacy, ensuring
that our dedication to empowering
entrepreneurial business owners
and enhancing their success and
wellbeing stands stronger than ever.
With your steadfast and continued
support, | am confident that we can
deliver another resilient performance
in the new financial year. Thank you.

ABD MALIK BIN A RAHMAN
Chairman and Senior Independent
Non-Executive Director
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For the financial year ended

31 December 2023 (“FY2023”),
Amway and its subsidiaries (“the
Group”) demonstrated unwavering
determination and adaptability
amidst a challenging operating
environment. Following two years
of extraordinary hypergrowth
and record-high revenue in the
preceding year, Amway’s sales
growth rate declined by 7% due
to softer demand amidst diverse
global and domestic headwinds.
Nevertheless, the Group’s

profitability remained robust, rising
by a stellar 48% year on year. ”

In the face of these headwinds, the Group continued to
strengthen its strategic pillars delivering innovative health
and wellness solutions, enhanced digital and operational
capabilities, and robust support for entrepreneurial
business owner success. Furthermore, Amway’s
unwavering commitment to strengthen its governance
framework, improve its environmental sustainability efforts,
and engage in community outreach, resonated strongly with
stakeholders.

NAVIGATING A CHALLENGING ECONOMIC LANDSCAPE

The year 2023 was marked by deteriorating global economic
conditions and continued supply chain disruptions,
compounded by rising inflation, a strong US Dollar, and a
weaker Malaysian Ringgit. All these adversely impacted
import costs, raw materials costs as well as transportation
and logistics expenses. These challenges had a ripple
effect, leading to a decline in consumer purchasing power
and impacting the performance of retail industry players. All
in all, global growth declined to 3.1% from 3.5% previously’
while Malaysia's growth moderated to 3.7% in comparison
to 8.7% in the preceding year.?

Extracted from the International Monetary Fund’s “World Economic Outlook Update, January 2024” publication — refer https://www.imf.org/en/Publications/

WEO/Issues/2024/01/30/world-economic-outlook-update-january-2024

2 Extracted from Bank Negara Malaysia's Annual Report 2023 dated March 2024 — refer https://www.bnm.gov.my/documents/20124/12142010/ar2023_en_

book.pdf
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(FY2022: 86%)
eCommerce User
Satisfaction

In 2023, the retail industry experienced a growth rate of
2.2%, falling short of Retail Group Malaysia Sdn Bhd's
("RGM") initial projection of 2.8%. The final quarter saw

a slight contraction of 0.2%, amidst rising retail and food
prices. Despite RGM revising the 2024 retail sales growth
forecast to 4.0% from 3.5%, the escalating cost of living
presents a significant challenge, suggesting a potentially
difficult year ahead for retailers.®

Adapting quickly to the dynamic marketplace, the Group
continued to pursue long-term health and wellness
opportunities, operational improvements, and stronger
governance and sustainability imperatives, all of which
positioned the Group strongly to capitalise on evolving
market needs.

Recognising the shift in public sentiment away from
COVID-19 pandemic reactive measures and the declining
demand for immunity-boosting products, Amway seized the
opportunity to pivot the focus of its entrepreneurial Amway
Business Owners (“ABOs”) and Malaysian consumers

3 Extracted from an article in the Malay Mail dated 11 March 2024 titled "Group says cost of living remains biggest challenge for Malaysia’s retail industry,

Annual Report 2023

MIKE DUONG
Managing Director of
Amway Malaysia & Brunei,

Indonesia, and Singapore
1

to the long-term global health crisis of obesity, high
cholesterol, high blood pressure, and high blood sugar,
among other non-communicable diseases (“NCDs”).

Emerging scientific research has revealed that the gut
microbiome plays an essential role in our health, not just for
digestion, but also impacting our immune system and many
other aspects of health. Furthermore, an imbalance of good
and bad microbes in the gut can lead to weight gain, high
blood sugar, high cholesterol, and other NCDs. Leveraging
on these findings, the Group rolled out the Nutrilite

Gut Reset Weight Management Programme, a holistic
health solution that includes health assessment testing,
nutritional products to stimulate healthier gut microbiota
and healthier eating practices, as well as encourages more
physical activity and supportive community-based social
connections.

[l Read about the programme in the section titled “Nutrilite
Gut Reset Weight Management Programme: Our Key To
Unlocking Holistic Health And Wellbeing Potential” on pages
25to 27.

projects annual growth rate of 4pc for 2024" — refer https://www.malaymail.com/news/malaysia/2024/03/11/group-says-cost-of-living-remains-biggest-
challenge-for-malaysias-retail-industry-projects-annual-growth-rate-of-4pc-for-2024/122735 17
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With all these fundamentals in place, Amway has cemented its
position among the top health and wellbeing companies, and we

continue to create and deliver value to entrepreneurial business
owners, consumers and the wider community in Malaysia.

FY2023 also saw the Group
enhancing its digital and omnichannel
capabilities, improving its eCommerce
platform, and ensuring the seamless
integration of online and offline customer
touchpoints. To strengthen our
eCommerce capability, we integrated
advanced technologies, enhanced
chatbot capabilities, launched 8 to

12 website enhancements monthly,
and improved our mobile dashboard
to better support business owners.

As a result, our eCommerce user
satisfaction, home delivery service
levels, and after-sales repair service
metrics reached all-time highs.

To ensure Amway’s management and
employee force remained resilient and
productive, we provided support for
their physical and mental wellbeing as
well as work-life balance.

The Group continued its hybrid work
model which allows flexibility for
employees, including work-from-
home options and adjusted work
schedules for retail and customer-
facing staff. We also supported
employee wellbeing through initiatives
like the Nutrilite Gut Reset Weight
Management Programme for 150
Amway employees based in Malaysia,
and the Employee Assistance
Programme Online Resource Page
for mental health support.

Amway encouraged our entrepreneurial
ABOs to pivot towards the health

and wellbeing sector, with events

and activities centred on Nutrilite’s
90" anniversary. This milestone
celebration also underscored the
Group’s commitment to promoting
better and healthier lifestyles.

Health —
a matter

of balance

The Group continues to successfully
capitalise on several related megatrends
to ensure Amway remains relevant
and future-ready to compete effectively
in the dynamic and challenging
marketplace. With all these
fundamentals in place, Amway has
cemented its position among the top
health and wellbeing companies, and
we continue to create and deliver
value to entrepreneurial business
owners, consumers and the wider
community in Malaysia.

In summary, despite registering
lower sales revenue after two years
of hypergrowth, Amway has proven
its mettle via higher profitability and
remained resilient in the face of tough
challenges. The Group’s strategic
focus on health and wellbeing,
operational improvements, and
commitment to governance and
sustainability positions it well for the
future.
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Sales Revenue
(RM’ Million)

FY22 FY23

DELIVERING A RESILIENT
PERFORMANCE

Sales Revenue

FY2023’s economic climate was
marked by rising living costs and
reduced disposable incomes due to
inflation. This led to a notable change
in consumer behaviour, with a greater
emphasis on essential purchases
affecting various sectors, including
ours. While Amway had registered
two years of extraordinary growth and
record high revenue in the preceding
year, the Group’s sales underwent a
rebalancing phase in FY2023.

Amway’s sales revenue decreased
by 7% to RM1,408.3 million, down
from the record-breaking RM1,514.8
million in FY2022. This reduction was
mainly due to decreased demand for
health and wellness products, and
home appliances, compounded by
inflationary pressures that dampened
consumer sentiment and spending
ability.

During this phase of revenue
rebalancing, the Group focused on
long-term growth by strengthening
our infrastructure, enhancing support
for our entrepreneurial ABOs, and
focusing on Amway Global's A70
Vision.

Annual Report 2023

Profit Before Tax Dividends
(RM’ Million) (RM’ Million)
% as%
Fy22 FY23 FY22 FY23
Earnings In respect of FY2023, Amway paid out

On a brighter note, the Group’s profit
before tax (“PBT”) in FY2023 grew
by an impressive 48% to RM152.6
million, up from RM103.1 million
previously. The year’s PBT was
mainly underpinned by the lower
ABO incentives which aligned with
the reduced sales volume. During
the pandemic years of FY2020/2021,
Amway’s investment into ABO
incentives was significantly higher
given two years of extraordinary sales
growth.

Dividends

Amway remains committed to
preserving shareholders’ interests and
creating long-term sustainable value.
As per the Company’s dividend policy,
we are committed to distributing a
gross dividend of not less than 80% of
the annual net earnings to equity
holders of the Company. This is
ultimately reliant on the Company’s
level of cash and retained earnings,
business operations, financial
performance, prospects, capital
expenditure, and current and
expected obligations.

three single-tier interim dividends of
5.0 sen net per share each amounting
to RM24.6 million. On 28 February
2024, the Board declared a fourth
single-tier interim dividend of 5.0 sen
net per share and a special single-tier
interim dividend of 40 sen net per
share amounting to RM74.0 million.
Shareholders’ entitiement to the
fourth single-tier interim dividend

and the special single-tier interim
dividend was determined based on
shareholders registered in the Record
of Depositors as of 15 March 2024.
The corresponding payment was
made on 27 March 2024.

For FY2023, Amway made a total
dividend payout of 60 sen net per
share, amounting to a total of RM98.6
million. This total payout was higher
than the total dividend payout of 38.0
sen, amounting to RM62.5 million
paid out in FY2022. It represents a
dividend payout ratio of 85% of net
earnings for FY2023, above FY2022’s
ratio of 81%. We remain committed
to delivering sustainable value to
shareholders even amidst challenging
times.
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Net assets per share
(RM’ Million)

4 21%

Cash and bank balances
(RM’ Million)

i‘% 88%

FY22 FY23

Financial Position and Liquidity

Amway continues to maintain a
healthy balance sheet and our
financial liquidity remains solid.
This ensures that the Group has
the essential resources to sustain
business operations over both the
short- and long-term, as well as
the capacity to fund future capital
expenditure and growth initiatives
when such opportunities arise.

As of 31 December 2023, the Group’s
net assets per share stood at RM1.87
compared with net assets per share
of RM1.54 at the end of FY2022.

The improvement came on the back
of higher profit achieved for the year
and was partially offset by dividend
payments.

At the end of FY2023, the Group’s
liquidity remained strong with current
assets exceeding current liabilities
by RM212.0 million as compared

to RM146.9 million at the end of
FY2022. At the end of FY2023,
Amway had strong cash and bank
balances of RM338.6 million in
comparison to RM180.3 million at
the end of FY2022. The Group also
had zero bank borrowings at the end
of FY2023, matching its borrowings
position at the end of FY2022.

CAPEX Investments
(RM’ Million)

FY22 FY23

FY22 FY23

Capital Expenditure, Requirements, Structure and Resources

Amway made capital expenditure (“CAPEX”) investments of RM8.2 million in
FY2023, in comparison to CAPEX investments totalling RM3.6 million in FY2022.
The year’'s CAPEX investments were made mainly in respect of shop relocation
and renovation activities, a new solar panel system at our Office Block in line
with our sustainability endeavours, as well as office facilities improvements to the
Amway Headquarters Petaling Jaya ("HQ PJ").

Moving forward into FY2024, Amway will consolidate three separate warehouse
facilities and set up a new single warehouse facility for better efficiency and

future growth.




30 Years

SETTING THE STAGE FOR OUR
50™ ANNIVERSARY

Since its establishment in 1976,
Amway (Malaysia) Holdings Berhad
has consistently pursued its vision of
“Helping People Live Better, Healthier
Lives”. From its modest beginnings
as a single storefront supplier of
consumer goods, Amway has evolved
into an industry-leading player in
Malaysia and one of Amway Global’s
top-10 performing affiliate markets.

Over the past few years, Amway

has streamlined its product solutions
to deliver a more holistic approach
that caters to targeted health needs.
With over 450 high-quality products,

a 47-year-old legacy and 23 stores
nationwide, Amway’s deep market
presence has forged strong consumer
connections and continues to address
diverse consumer needs.

Central to Amway’s success in this
competitive landscape is the
Company’s inclusive entrepreneurial
platform for its ABOs. This platform not
only fosters community engagement
and individual development, but also
positions Amway at the forefront

of innovation and strategic growth.
By investing in infrastructure and
partnerships, Amway is adeptly
adapting to evolving market trends
and consumer needs, thereby
solidifying its role in enhancing
Malaysia’s health and wellbeing
landscape.

With over 450 high-quality products, a
47-year-old legacy and 23 stores nationwide,
Amway’s deep market presence has forged

strong consumer connections and continues
to address diverse consumer needs.

In FY2023, Amway pivoted from immediate pandemic-related solutions to
addressing the root causes of long-term health issues. This transition aligns

with the Group’s deep commitment to providing holistic health and wellbeing
solutions that encompass not just supplements, but also positive lifestyle changes,
regular exercise, balanced nutrition, and effective stress management. All these
elements are crucial for overall wellbeing and building resilience against various
health challenges in the long term. This philosophy drives our efforts to provide
high-quality products as well as promote a lifestyle conducive to comprehensive
health and wellbeing.

Aligning with the Malaysian Government'’s fight against NCDs, which has placed
an increased strain on the country’s health system with an annual healthcare cost
exceeding RM9.65 billion, Amway answered the call with the Nutrilite Gut Reset
Weight Management Programme which is aimed at promoting the rakyat’s overall
health and mitigating long-term health risks.

Recognising the importance of the gut microbiome on human health and the
fact that 73% of deaths among Malaysian adults are caused by NCDs, Amway’s
gut reset programme integrates products like fibre and probiotics, as well

as nutritional meals, exercise, stress management and mental wellbeing to

help rebalance our gut microbiome. This move represents a broader vision of
wellbeing, encompassing social ties and a sense of purpose — core values that
Amway has always championed. The Nutrilite Gut Reset Weight Management
Programme is also a testament to Amway’s dedication to supporting lasting
health improvements and enhancing the quality of life for the Malaysian people.
Since its launch, the programme has been extended to a larger audience,

including ABOs, APCs, as well as company employees. 21
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AMWAY’S HEALTH + WELLBEING VALUE PROPOSITION

Today as we approach Amway Global's A70 Vision (2029) and Amway Malaysia’s 50" Anniversary (2026), Amway is
making a strategic prioritisation towards “Health and Wellbeing”. This strategic focus not only draws from our legacy but
also addresses the comprehensive needs of our consumers. Over the last few years, the Group has evolved from weight
management to physical health, and now embraces the more inclusive “Health + Wellbeing” paradigm, with plans to
introduce more elements of our all-encompassing solutions offering over time.

The “Health + Wellbeing” value proposition is aptly summed up in the diagram below.

At the core of our new Health + Wellbeing value proposition are several key components. These include:

We are committed to Recognising the importance
supporting optimal wellbeing of mental wellness, we will
through programmes, nutrition provide powerful solutions
knowledge and trainings, to enhance and sustain a
products and solutions to help holistic wellbeing and positive
business owners become a mindset through supportive
health and wellbeing product communities and a culture of
of the product. collaboration.

HEALTHY BODY

We are dedicated We understand

to reducing our the value
environmental of building
footprint by meaningful
consciously relationships
creating products and social
fhna(: z:zcgf: ° ENVIRONMENTAL COMMUNITY ConneCt::g ?Ns,i
; CONNECTION )
a sustainable continue to
lifestyle, helping leverage
individuals the power of
enhance communities
their personal to enhance
environments for wellbeing.

a healthier planet.
FINANCIAL PERSONAL
WELLBEING GROWTH

We provide a powerful
opportunity with the freedom
to grow personal capabilities

Recognising the impact of
financial health on overall
wellbeing, we reward the

achievements of business and potential and will support
owners who reach financial the realisation of goals and
milestones and secure their aspirations with a growth
future. mindset approach.

The “Health + Wellbeing” strategy reinforces the Amway and Nutrilite legacy as well as positions the Group as a leading
health and wellbeing company in Malaysia that is well-primed to deliver sustainable growth to its stakeholders.
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LEVERAGING MEGATRENDS, UNLEASHING In FY2023, this strategic alignment was particularly evident
POTENTIAL in Amway’s Nutrilite Gut Reset Weight Management
Programme. This campaign harnessed key megatrends to
Amway’s commitment to staying at the forefront of market connect with consumers and address their evolving health
evolution involves a continuous analysis of past, present, and wellbeing needs.
and emerging transformative global trends. This has
enabled us to identify disruptive megatrends shaped The “Healthy Living” trend in particular resonated with
by technological innovation, demographic changes, consumers’ growing focus on holistic wellbeing. Additionally,
globalisation, the COVID-19 pandemic, and climate change. the “Rise of Gig Economy Workers” megatrend aligned with
Amway’s direct selling model, empowering entrepreneurial
Recognising the profound impact these trends have ABOs to capitalise on flexible, health-oriented business
on future markets and consumer behaviour, we have opportunities. This was complemented by tapping into the
strategically aligned our business strategies with these “Connected Middle-Class Consumers” trend, reaching
forces, thereby enhancing our relevance to our stakeholders a broader, tech-savvy audience eager for health and
amidst evolving market conditions. As we do so, we wellbeing solutions, while we leveraged the “Bricks and
are future-readying our employee workforce as well as Clicks” trend to create an omnichannel experience, thus
empowering entrepreneurial ABOs to build sustainable enhancing customer engagement and access to the
businesses and communities to capitalise on these Nutrilite Gut Reset Weight Management Programme.
influential forces.
As Amway continues to adapt and grow, we are
Although the number of universal megatrends continues equipping our workforce and entrepreneurial ABOs to
to grow in number, Amway has locked in four megatrends thrive amidst these influential trends. We have also tailored
most relevant to the Group’s business — “Healthy Living”, our programmes and campaigns to harness multiple
“Rise of Gig Economy Workers”, “Connected Middle-Class megatrends, aiming for holistic and wide-reaching impact.
Consumers” and the “Bricks and Clicks” megatrends — and This strategy ensures that our initiatives resonate broadly,
is strategically aligning with these megatrends to strengthen meeting diverse consumer needs while aligning with the
our business. dynamic business landscape.

Megatrends We Are Harnessing

Megatrend #1: Megatrend #2: | Megatrend #3: Megatrend #4:

The Rise of Connected
Healthy : . Bricks and
Living Gig Economy | Middle-Class Clicks

Workers Consumers

Programmes and Campaigns
We Are Leveraging

Nutrilite Gut Reset Weight Management

Programme v v v v
- " . T -
ggtrzgf.;? Anniversary — Live Your Best Retailing v v v v
Better Me Storytelling Training v v 4 v
APC Conversion Programme v v 4 v
Special Edition Amway Loyalty Programme v (%4 v v
New Brand Experience Centre @ HQ PJ v v v
g:wlte Experience Day and Exclusive Leadership v v v
Nutrilite Gut Reset Train the Trainer Programme v v 4
National Leadership Conference and Dinner 2023 v v 4
ARTISTRY Beauty Camp 2023 v 4

The following sections delve deeper into how these megatrends influence Amway’s operations and the strategic approach
behind the successful implementation of the Nutrilite Gut Reset Weight Management Programme.

23



24

Our Strategy and
Performance Review

How We

Sustainability Statement
are Governed

Our Significant Events
and Achievements

| Financial Statements

Other Information

Management Discussion & Analysis (cont'd)

MEGATREND #1:

HEALTHY LIVING

The Healthy Living megatrend, with wellness at its core, has experienced
significant growth, becoming a US$1.5 trillion market globally and expanding
annually by 5% to 10%. A 2021 McKinsey and Company study highlights
consumer interest in six key wellness categories: health, fithess, nutrition,
appearance, sleep, and mindfulness.

This trend reflects a shift from treatment to prevention, with consumers becoming
increasingly proactive about their health. Factors such as technological
empowerment and rising healthcare costs are driving this evolution, leading
consumers to seek cost-effective self-care options as well as pre-emptive
measures to mitigate health risks.

Amway’s Nutrilite Gut Reset Weight Management Programme strategically
aligns with this megatrend. Focused on gut health as a fundamental aspect

of overall wellbeing, the campaign taps into the growing demand for holistic
health solutions that address the “3 Highs”, namely high cholesterol, high blood
pressure and high blood sugar. This is particularly relevant given the projected
rise in the wellness market and the increasing emphasis on digital health and
eCommerce in healthcare.

m For more details, refer to the section titled “Nutrilite Gut Reset Weight Management
Programme: Our Key To Unlocking Holistic Health And Wellbeing Potential” in the
following sections.

Looking ahead, notable changes in the healthcare landscape include Asia’s
emerging dominance in the healthcare market post-2025 and a significant
increase in the ageing population. By 2032, the number of people aged 65-84 is
forecast to rise by 39%. With this age group being particularly susceptible to the
“3 Highs”, the demand for health-related products and services is expected to
increase. Furthermore, by 2025, around 80% of healthcare business models are
anticipated to be driven by platform-based healthcare analytics and intelligence
solutions.*

4 Adapted from content on Frost & Sullivan's website titled "Healthcare 2020 - Business Model
Transformation Guidebook" — refer https://store.frost.com/healthcare-2020-business-model-
transformation-guidebook.html#section1

In this evolving context, Amway’s
focus on gut health and overall
wellbeing places it at the forefront

of meeting consumer needs in the
health and wellbeing sector. The
Group’s Nutrilite Gut Reset Weight
Management Programme aligns with
current market trends and positions
Amway to capitalise on opportunities
in the evolving global healthcare and
wellbeing landscape.

In this evolving
context, Amway’s
focus on gut
health and overall
wellbeing places

it at the forefront
of meeting
consumer needs
in the health and
wellbeing sector.
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NUTRILITE GUT RESET WEIGHT MANAGEMENT

PROGRAMME:

OUR KEY TO UNLOCKING HOLISTIC HEALTH AND WELLBEING POTENTIAL

THE SCIENCE AND SUPPORT BEHIND THE PROGRAMME

Based on the emerging science of gut health, Amway recognises

the role of beneficial microbiomes in supporting a balanced diet and
weight management. In March 2023, we launched the Nutrilite Gut
Reset Weight Management Programme, a comprehensive programme
that consists of high quality innovative and sustainable plant based
supplements. Adopting a holistic lifestyle approach, the programme
encompasses health assessment screening, dietary recommendations,
physical activities, mental well-being, nutritional awareness training, and
supportive social communities.

This innovative programme, underpinned by scientific insights and
supported by Nutrilite supplements, aims to facilitate sustainable weight
management by focusing on gut health. The impressive results from
those who conscientiously followed the programme demonstrate our
commitment to combating the rising prevalence of NCDs such as high
cholesterol, high blood pressure, and high blood sugar.

Through a partnership with Innoquest Pathology, the programme
emphasises measurable improvements

via individual screenings on several =

health parameters (including high 5
cholesterol, high blood pressure and
high blood sugar), promoting fat
loss and muscle retention as a
result of maintaining a healthy
gut, rather than merely
concentrating on weight

loss figures.

THE MECHANICS OF THE PROGRAMME

HEALTH
SCREENING
PASS

The Nutrilite Gut Reset Weight Management
Programme comprises several stages,
including pre-health screening, the gut reset
phase, weight management, and post-health
screening, spanning either 30 or 60 days. The
14-day gut reset stage begins with smoothies
that contain Nutrilite Botanical Beverage Mix
Chicory Root Extract with Probiotics, and
Nutrilite Mixed Fiber Powder to reset and
rebalance gut health. The programme also
incorporates lifestyle changes like healthy
eating, increased physical activity, and

stress management techniques. This holistic
approach combines professional expertise,
support, and supplements to rebalance the
gut microbiota and promote overall wellbeing.

Nutrilite Gut Reset Weight Management Programme
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14-day

Blood Test to Gut Reset Practice Healthy
Check your Health* “Probiotic Boost” Lifestyle

*Partner with Innoquest Pathology
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Check Your Continuous
Transformation journey and be a
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HEALTH TRANSFORMATION AND TANGIBLE OUTCOMES

The programme’s efficacy was demonstrated in a pilot with 42 ABOs which showed significant improvements in weight loss,
fat loss, cholesterol levels, blood pressure, and blood sugar levels. Rigorous third-party testing by certified laboratories under
Innoquest Pathology validated the programme’s effectiveness. Over 2.5 months, 98% of participants reported weight loss;
over 70% lost more than 3 kg; and upwards of 62% experienced a reduction of more than 2 kg of body fat; as confirmed by
health screenings, the details of which are provided in the table below.

After the initial 2.5 months of the bootcamp, 35 out of the 42 ABOs elected to continue their participation for an additional
3.5 months, altogether chalking up a six-month journey of substantial improvements in overall cholesterol, blood pressure,
and blood sugar levels. Beyond these quantifiable improvements, participants also reported meaningful subjective health
benefits, such as diminished food cravings, heightened energy levels, a sensation of lightness, better-managed blood
pressure, and improved stress management capabilities.

Encouraged by the successes of the initial cohort, the Group organised two more events that drew over 1,000 ABOs and
employees. In mid-March, we launched the programme to our ABOs and APCs who eagerly purchased the solutions prior to
commencing their own gut reset journey.

Nutrilite Health Nutrilite Gut Reset Nutrilite Gut Reset
Warriors Pilot Group Train The Trainer Programme Employees Programme
(42 Pax) (543 Pax) (150 Pax)
) 98% lost 4.4 kg 77% lost 4.4 kg 80% lost 2.12 kg
Weight Loss
& 88% lost 4.5% body fat | 72% lost 3.9% body fat | 67% lost 2.9% body fat
Fat Loss
i 62-72% showed improvement
Cholesterol
=5
© 78-83% showed improvement
Glucose
=

54-63% showed improvement

Blood Pressure
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In July 2023, Amway took it to the next level by launching the
Nutrilite Gut Reset Train the Trainer Programme. Targeting
ABO Leaders, this programme aimed to create a community
of knowledgeable trainers in the Nutrilite Gut Reset Weight
Management Programme with over 500 participants. The
conclusion of each event was marked by significant weight
loss and health benefits among the majority. The outcomes
are provided in the table on page 26.

Amway also offered the programme to 150 of its employees
based in Malaysia to support their health and wellbeing
journey. Forming teams of 5, the top performing team (Fats
To Remember) recorded a notable weight and body fat loss
of over 35.4kg and 16.3% collectively. The results of the
programme’s third cohort can be seen on page 26.

Fats To Remember

Nutrilite Healthy Warriors Pilot Group

Annual Report 2023

il

ENHANCING BUSINESS,
CULTIVATING COMMUNITY

The success of the Nutrilite Gut Reset Weight
Management Programme has significantly impacted
the Group’s business growth in the Nutrition category.
The increased focus on gut health as the starting point
for weight management has led to a 342% rise in sales
of gut health products and a 32% increase in weight
management products.

Following the launch of the Nutrilite Gut Reset Weight
Management Programme, the Nutrilite brand has seen
a remarkable increase in customer loyalty, with 90% of
first-time purchasers acquired through the programme
continuing their health and weight management journey
with Nutrilite. Furthermore, the Special Edition Amway
Loyalty Programme, which allows ABOs and APCs to
have an online standing order for selected products
for six months, experienced a 10% surge in enrolment
in September 2023 compared to the average of other
months.

A central element of the Nutrilite Gut Reset Weight
Management Programme’s success is its community
aspect. The programme thrives on group interaction,
as participants provide mutual encouragement and
accountability, especially when adapting to new dietary
changes and physical routines.

LOVALTY

PROGRAMME

SPECIAL EDITION

Get Healthier, Easier with the
Amway Loyalty Programme

The Amway Loyalty Programme (ALP) is a subscription programme that allows you to enjoy
your favourite Amway products for 6 consecutive months, with great value and rewards!

In other words, the ALP is here to support you to go forth and LIVE YOUR BEST!
It’s really that simple.

Why subscribe to the ALP? |

Attractive product
6 eCoupons
Worth up to RM600

Worry Free
'~ Register once and have it
"- delivered to your doorstep
every time

Free Delivery

% Enjoy free delivery

on all your orders

(o) Neverrun out ot ements
™ ) again with the Auto-Renew
Subscription
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Leveraging the Demand for Holistic Health and Wellbeing Products

In 2023, Amway introduced a range of innovative products as part of its Healthy Living portfolio, aimed at enhancing the
health and wellbeing of Malaysians. These launches align with Amway’s commitment to providing solutions for healthier and

better lives.

The following were launched in the year under review:

bodkey ENUTRILITE

W ENuTRILITE l

BodyKey by Nutrilite Meal Nutrilite Botanical Beverage
Replacement Shake Berries with Lutein 30-Stick Pack
(Milk Tea)

WILDEERRY
FLAVOLRED
BRINE FREMIE

18 i e |

"~ PlanttoTableby XS Wildberry Flavoured Drink Premix
Nutrilite Organic Muesli

i
[

FLL

il

3
U
@-—

Nutrilite Mixed Soy Protein Drink with ~ Nutrilite Mixed Soy Protein & Lecithin
Peptides & Aloe Vera with Vitamin E
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The Group also expanded its beauty and personal care range with the following launches:

ARTISTRY Brightening and
Deep Hydrating

ARTISTRY SKIN ARTISTRY LABS Sheet Masks
NUTRITION Retexturizing System

Multi-Defense UV Protect

SPF50+/PA++++

&
ARTISTRY FUTURE GLOW T -
and GO VIBRANT Healthy e pausis
Makeup Collection ; =
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ANTIETRY
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ARTISTRY

| || I ‘\_ X 1 T

l _ L e . w New and Improved - G e ‘

- 1 I GLISTER Oral Care Range w
ARTISTRY STUDIO J | T4 .T"l -
SKIN Range | . 4

Broadening our Health and Wellbeing Offering through Smart Partnerships

In our aim to offer a more comprehensive range of health and wellbeing products, Amway continues to partner with affiliate
brands to present non-Amway brand offerings. The following affiliate products offer diverse ways for Malaysians to enhance
their daily health and wellbeing routines:

Philips High
Speed Blender
7000 Series T

= Each of these products underscores
Dreamland HR3760 ﬂ : “J
“‘
R

Tropical Herbs Amway’s dedication to supporting

, Al Siha Botanical the health and wellbeing journey of
Eeveraae Datess its customers in Malaysia. Through
Pomegranate th di fferi A
BRI T ese diverse 9 enngs,. mway
Sauda Extract & demonstrates its commitment
Olive Fruit Extract to enhancing daily living and
with Honey promoting a balanced, healthy

lifestyle.

T

Wellness Pillows i

Tanamera Esse
Oil Blends and
Aroma Diffuser
‘ (Waterless)

Tropical Herbs
Misai Kucing
Plus Herbal Tea

DRIP

WOFFEE (g

¥ Gintell StarWay

_ : Massage Chair

Vergold Drip j 4 ) (Limited Edition) —
Medium & Dark Roasted . v - 29
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MEGATREND #2:

THE RISE OF GIG ECONOMY WORKERS

The rise of the gig economy, a trend
that gained significant momentum
during the COVID-19 pandemic,
became even more pronounced

in 2023. In Malaysia, this shift was
catalysed by the economic downturn
and spike in unemployment rates in
2021 and 2022, which led many to
seek alternative employment in gig
work.

A report by Mastercard projected
that by 2023, global gig economy
transactions would reach
approximately US$455 billion, with
Malaysia witnessing a significant
portion of its workforce, about four
million people or 26%, joining the
gig economy. This trend was further
underscored by a 2020 study from
Zurich Insurance Group and the
University of Oxford, revealing that
38% of Malaysians employed full-time
were considering gig work, a rate
much higher than the global average
at that time.®

With the advancement of Fourth
Industrial Revolution technologies and
digital platforms, the gig economy is
expected to become a key contributor
to Malaysia’s GDP and has even
been recognised in the nation’s 12t
Malaysia Plan for 2021-2025. The
Government'’s efforts to regulate this
sector aim to ensure the welfare of gig
workers while acknowledging the gig
economy’s potential for sustainable
and inclusive economic growth.®

Amidst this evolving landscape,
Amway has been offering a pathway
for its entrepreneurial ABOs to thrive
in the gig economy. By equipping
ABOs with the necessary tools and
flexibility, Amway has been enabling

them to operate independently and effectively promote their businesses.This
approach capitalises on the growing influence of the gig economy, while also
aligning with the trend of people seeking flexible, alternative work arrangements.

The 2023 Amway Global Entrepreneurship Report (‘“AGER”) has highlighted this
trend, indicating that 70% of Malaysians view business ownership as a desirable
opportunity. This percentage marks an increase from 55% in 2018. The report
also noted a growing interest in freelancing, eCommerce, and social selling as
preferred business ventures. This change in mindset toward financial stability
and earning extra income presents new opportunities for Amway and its ABOs,
as it allows us to tap into the burgeoning gig economy and support our people’s
entrepreneurial ambitions.

Throughout the year, Amway initiated a series of programmes, campaigns, and
activities to bolster the sustainable growth of its entrepreneurial ABOs. These
initiatives were designed to enhance product knowledge, sales skills, and overall
business acumen.

Nutrilite Gut Reset Train the Nutrilite 90" Anniversary
Trainer Programme “Live Your Best”

Targeting ABO Leaders, this
programme aimed to create a
community of knowledgeable
trainers in the Nutrilite Gut
Reset Weight Management
Programme. The training was
successful, with the majority of
the 543 participants experiencing
significant improvements in
weight, fat loss, and health
parameters like cholesterol, blood
Kpressure, and blood sugar.

Leaders who achieve specific
sales targets, when retailing
Nutrilite, ARTISTRY and other
Amway products throughout
the campaign period, qualify for
an exclusive trip to the Amway
Botanical Research Centre in
Wauxi, China.

-

Amway Home Tech Sales
Pitch Battle ARTISTRY Beauty Camp

This event saw ABOs
demonstrating effective sales
techniques to their peers for
eSpring and Atmosphere
products.

-

This event focused on elevating
business confidence and
expanding beauty knowledge,
crucial for growing the ARTISTRY
business.

-

56 Adapted from an article in The Sun Daily dated 17 September 2022 titled “Impact of gig economy”- refer https://thesun.my/home_news/impact-of-gig-

economy-CH9823136
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National Leadership Conference and Dinner 2023

Organised exclusively for Leaders, this event which carried the theme “Live
Your Best”, was held at the Malaysia International Trade and Exhibition
Centre (“MITEC”).

N

Nutrilite Experience Day and Exclusive Leadership Rally

This event comprised a Nutrilite expo that was open to all ABOs and APCs,
along with an exclusive session for Diamond Leaders and an exciting
leadership rally.

Annual Report 2023

Grow-Q Programme

Open to first level ABO Leaders,
this programme offered cash
incentives for achieving specific
growth targets.

Go Founders Platinum
Programme

This programme aimed to
support Platinums to achieve

the Founders Platinum rank.
Participants who attended

the Breakthrough Camp
demonstrated a higher success
rate with 54% achieving Founders
Platinum.

N

Better Me Storytelling Training

This training initiative is designed
to elevate the storytelling

skills of Amway Leaders by
empowering them to share their
Amway journey and business
opportunities more effectively and
engagingly.

N

Sales Programmes

These programmes included the
APC Conversion Programme,
New ABO Reward Programme,
and New APC Reward
Programme — each designed

to drive sales and recruit new
members.

N
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Since introducing the APC programme in January 2021, Amway has attracted a substantial consumer base, with many
showing interest in becoming ABOs. To facilitate this transition, the APC Conversion Programme was launched in September

2023.

We also set out to strengthen our Core+ Plus incentive programme to better reward our ABOs and align with Amway
Global’s strategies. The enhanced programme serves to increase ABO rewards and provide earlier incentives for

sustainable income and sales growth.

These diverse initiatives reflect Amway’s dedication to empowering its ABOs with the necessary tools and skills for
sustainable business growth, aligning with its vision of supporting entrepreneurial success.

As a result of these measures, we achieved these results in FY2023:

140,800 317,000 269,300 87,000 >800,000

New ABO
Signups

In FY2023, we observed a marginal
3% decrease in the overall number
of new ABO and APC signups. It

is worth noting that despite the
decline, the current signup rate was
still 3.4 times higher than our pre-
pandemic rate. The APC Conversion
Programme also played a key role in
contributing to the increase in new
ABO signups. Most importantly, we
have maintained a robust total force
size exceeding 800,000.

Lending Continuous Support to
Our Employees

At Amway, we are committed to
enhancing the wellbeing and work-life
balance of our employees. Following
the success of the Nutrilite Gut Reset
Weight Management Programme
among our ABOs, we have
implemented the same programme
for our staff. A total of 150 Malaysia-
based Amway employees have
embraced this initiative.

Core ABO
Force

New APC
Signups

Core APC
Force Size

FY2023
Total Force Size

Seeing that the issue of mental wellbeing continues to gain importance
worldwide, we continue to support our employees by leveraging professional
support to help them maintain good mental health and work-life balance. In
support of mental health, we introduced the Employee Assistance Programme
(“EAP”) Online Resource Page, a one-stop platform offering various
psychological assessments for our employees, and conducted sessions on vital
mental health topics.

The A70 journey celebrates Amway Global’'s 70" anniversary in 2029, marking
a significant milestone with strategic initiatives and events that highlight our
enduring legacy and future commitment to innovation and growth. Additionally,
we introduced the “Leading with Founders’ Growth Mindset” course for new
managers and first-time leaders to embed our cultural principles into our
organisation.

| For more details on our employee-based initiatives, please refer to “Pillar 2: Nurturing
People and Community” in our Sustainability Statement within this Annual Report.

56 Adapted from an article in The Sun Daily dated 17 September 2022 titled “Impact of gig economy”- refer https://thesun.my/home_news/impact-of-gig-

economy-CH9823136
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MEGATREND #3:

Annual Report 2023

CONNECTED MIDDLE-CLASS CONSUMERS

In recent years, the convergence

of the “Connected Consumer” and
“Middle-Class Retreat” megatrends
has reshaped consumer behaviour
significantly. The “Connected
Consumer” trend, fuelled by
advancements brought about by

the Internet, Internet of Things
(“loT”), machine learning, big data,
and blockchain technology, has
dramatically transformed accessibility
to information and options. By 2025,
it is predicted that there will be

over seven connected devices per
person, more than 5 billion mobile
Internet users, and around 1.2 billion
5G subscribers, accompanied by a
tenfold increase in data generation.
This highly connected world is
revolutionising the way we live,

communicate, and conduct business.”

Conversely, the “Middle-Class
Retreat” megatrend reflects a shift
in consumer behaviour towards

thriftier lifestyles and waste reduction.

Stemming from the increased cost

of living and stagnant middle-class
wealth since the 2008-2009 global
financial crisis, this trend has given
rise to a subculture of “glorified
frugality”. The amalgamation of these

y + Vellbeing
LCampaigns

trends has created “super consumers”
— connected middle-class individuals
who seek maximum value at minimal
cost, prioritising retailers who deliver
quality without compromise.

In response to these evolving trends,
Amway has strategically tailored its
initiatives to cater to these informed,
value-seeking consumers. In the year
under review, Amway’s commitment

to its ABOs and customers manifested
through the introduction of award-
winning products and innovative
campaigns. These initiatives, delivered

engagingly via a mobile-first approach
to maximise participation, were part

of Amway’s strategy to guide more
entrepreneurial ABOs, their customers,
and the Malaysian population towards
healthier lifestyles.

Specifically, the Nutrilite Gut Reset
Weight Management Programme
was a prime example of Amway’s
adaptation to the Connected
Middle-Class Consumers trend. In
its understanding of the growing
aspirations and health priorities of
this demographic, Amway employed
targeted marketing strategies and
effectively leveraged social media
platforms. This approach ensured
that the Nutrilite Gut Reset Weight
Management Programme resonated
with and engaged this increasingly
connected and discerning audience,
aligning with their desire for quality
health solutions that offer sustainable
results as well as value for money.

Throughout 2023, Amway rolled

out a series of dynamic campaigns
under its Nutrilite brand, reinforcing
its mission of empowering individuals
to live fuller, healthier lives. These
campaigns were designed to enhance
brand awareness and bolster the
confidence of our entrepreneurial
ABOs in promoting Nutrilite products.

7 Adapted from Frost & Sullivan’s insights on Mega Trends — refer https://www.frost.com/analytics/visionary-innovation/megatrends/connectivity-and-

convergence-connected-living/
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The Nutrilite 90" Anniversary “Live
Your Best” Campaign, which ran from
May to December, encapsulated
Nutrilite’s commitment to supporting
vibrant, active lifestyles. The
initiative also focused on the broader
contributions of Nutrilite beyond
products and supplements, offering
long-term health solutions and
embodying the belief that “health

is wealth”. This campaign featured
national athletes, Goh Sze Fei, Nur
Dhabitah Sabri, and Shahrul Saad
as brand ambassadors. Already avid
consumers of Nutrilite supplements
even before they were named
ambassadors, these athletes were
selected for their alignment with
Nutrilite’s ethos and public-friendly
image.

The month of November 2023

saw Amway celebrating the 90™
anniversary of its Nutrilite brand, a
global leader in vitamins and dietary
supplements, with the Nutrilite
Experience Day expo held in Kuala

Lumpur, Malaysia. This event marked
the beginning of a year-long series of
activities commemorating Nutrilite’s
long-standing commitment to health,
wellbeing, and nutrition.

Hosted at MITEC, the interactive
Nutrilite Experience Day expo attracted
over 8,000 attendees. Providing

an immersive experience in health
and wellbeing, it featured personal
testimonials about the Nutrilite

Gut Reset Weight Management
Programme and a journey through
Nutrilite’s history. Among the event’s
notable attendees were several of
Amway Global’s top leadership and
Nutrilite ambassadors-cum-national
athletes.

Nutrilite’s commitment to purity,
safety, and effectiveness is evident

in its exclusive 9-Step Traceability
process, from organic farming
practices to quality assurance. As
Nutrilite enters its 90" year, this event
underscores Amway’s dedication to
its founding vision of helping people
live better, healthier lives, a mission it
continues to uphold as it approaches
its own 50" anniversary in Malaysia
in 2026.

Through these diverse campaigns,
Amway succeeded in fostering a
community around Nutrilite, which
is characterised by engagement,
wellness, and creativity.
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MEGATREND #4:

BRICKS AND CLICKS

The “Bricks and Clicks” megatrend, a blend of online and offline retail
experiences, has become increasingly relevant in the evolving retail landscape.
With China poised to lead global eCommerce sales by 2025 and digital personal
assistants becoming more adept at tailoring product recommendations based
on individual preferences and buying behaviour, the retail world is undergoing a
significant transformation.

In 2024, the distinction between online and offline retail spaces will continue to
diminish, driven by Artificial Intelligence (“Al”) and technological advancements
in traditional shopping environments. Augmented Reality (“AR”) fitting rooms,

interactive displays, and in-store robots have transitioned from futuristic concepts

to present-day realities, enhancing customer engagement and personalisation.®

Simultaneously, eCommerce platforms are recognising the value of physical
experiences. Through pop-up shops, experiential events, and collaborations with
brick-and-mortar stores, online brands are forging direct customer connections
and gaining immediate feedback. This shift towards a seamless, omnichannel
shopping experience aligns with modern shoppers’ preferences, who seek both
convenience and tangible interactions.®

Physical stores, while evolving, remain vital in the retail ecosystem. The
brick-and-mortar experience of 2024 is not just about purchasing, but also
about offering an immersive, experiential hub. Retailers are reimagining their
physical spaces with AR, interactive and educational displays, and community-
centric designs, focusing on locations that resonate with their brand and target
audience.®

Amway, in embracing the “Bricks and Clicks” trend, has skilfully combined its
dynamic physical presence with the power of digital platforms. This approach
has enabled Amway to provide customers with comprehensive experiences,
which include virtual and physical consultations, as well as online purchases.
By offering these integrated, omnichannel experiences, Amway caters to the
contemporary consumer’s needs, making information accessible, engaging, and
immersive.

89,10 Adapted from an article dated 18 October 2023 titled "Retail Trends for 2024" on the American Management Services, Inc
LinkedIn page — https://www.linkedin.com/pulse/retail-trends-2024-american-management-services-inc/?trk=organization_

guest_main-feed-card_feed-article-content

" Extracted from an article on the Commission Factory website dated 11 January 2023, titled "Malaysia eCommerce Statistics and Trends
in 2024" — refer https://blog.commissionfactory.com/ecommerce-marketing/malaysia-ecommerce-statistics

2 Refer to the Shopee Malaysia press release dated 22 November 2022 titled "Shopee Celebrates the Heart of Malaysia on E-Commerce" — refer
https://sites.google.com/shopee.com/prnewsroom/trends-and-studies/2022-thought-leadership/celebrating-the-heart-of-malaysia-on-e-commerce/

shopee-celebrates-the-heart-of-malaysia-on-e-commerce?authuser=0
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Augmenting Amway’s eCommerce
Capacity and Digital Capabilities

FY2023 saw Amway embrace the
country’s digitalisation momentum by
capitalising on the healthy growth of
the Malaysian eCommerce market.
With online buyers in Malaysia
increasing by 8.3% year-over-year
and over 60% of Internet users
purchasing online weekly, the
Malaysian eCommerce sector was
projected to grow by 10.1% to RM39.4
billion by the end of 2023." This trend
aligns with the increasing preference
for online shopping, as evidenced by a
Shopee Survey indicating that 90% of
Malaysians prefer online to traditional
retail.2

Responding to consumer preferences,
Amway Malaysia intensified its digital
efforts. The focus for 2023 was on
enhancing the user experience of the
website, aiming to provide a delightful
and frictionless experience for its
entrepreneurial ABOs. We introduced
around 90 key enhancements,
encompassing technical and
experiential improvements throughout
the year. As a result, over 50% of

the Group’s sales came from our
eCommerce website.
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The following list features the key enhancements that we implemented in FY2023
that helped elevate the user experience on our eCommerce platform by offering
greater accessibility and efficiency:

NUTRILITE GUT RESET WEIGHT MANAGEMENT
PROGRAMME

A dedicated landing page for the programme was launched and regularly
updated with more interactive features. Serving as a hub for inspiring
testimonials, programme expectations and essential resources for success,
the landing page garnered more than 218,700 pageviews.

AMWAY LOYALTY PROGRAMME (“ALP”) REVAMP

A complete overhaul of the ALP landing page and profiles was undertaken in
alignment with the relaunch of our ALP programmes;

EASY PAYMENT PLAN (“EPP”’) UPDATES

EPP instalment dates were aligned to help ABOs manage payments
efficiently;

PICK-UP POINT DELIVERY OPTION

This option allows ABOs and APCs to choose convenient collection points for
their orders. (This led to record-high delivery rates in FY2023 i.e., 99% on-time
delivery, and 65% next-day delivery);

BUSINESS DASHBOARD ENHANCEMENTS

This initiative has led to the inclusion of “New Sign-Up Coupon Reminder”
and “Convert APC to ABO” reports on the Business Dashboard; and

ABO TAX INFORMATION

This enables ABOs to easily update their Withholding Tax information in
compliance with income tax requirements.

Throughout FY2023, as Amway
strategically focused on transitioning
to digital resources, we struck a
crucial balance between enhancing
our eCommerce platform and
reinforcing our commitment to
sustainability. March 2023 saw

us adopting digital submissions

for registration and bonus forms,
significantly reducing paper
consumption and enhancing
operational efficiency. By July
2023, we had deepened our digital
integration, replacing traditional
physical welcome packs for new
ABOs with digital alternatives. At
the same time, we introduced digital
customer receipts, and offered
eCoupons to those who wanted

to redeem printed versions of the
product catalogue and price list.

Despite a slight shift in sales channel
composition post-pandemic, with
online sales contributing 51% in
2023 compared to 55% in 2022,
Amway'’s online platform remained
robust with stable website visits

and unique visitors. The various
enhancements resonated with

users, as reflected in the Website
Satisfaction Score reaching a record
95% in November 2023 in comparison
to 89% in 2022. These improvements
not only retained user satisfaction,
but also broadened the platform’s
appeal, reinforcing the success of
Amway'’s digital infrastructure and
eCommerce initiatives in adapting to
and flourishing in the dynamic digital
landscape of Malaysia.

8.3% YoY
increase in Malaysian
online buyers

10.1% to RM39.4 billion

growth by the end of FY2023

Malaysian eCommerce sector's projected

Over 50%
of the Group’s Sales
came from our
eCommerce website
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Improving the Customer Experience with Digital Tools

In FY2023, Amway also made advances on the customer service front by leveraging digital enhancements. These were
among the year’s achievements:

ENHANCED CUSTOMER
SATISFACTION (“CSAT”)
RATE

Through our digital initiatives, we boosted our CSAT rate by 2.7%, achieving a
remarkable score of 94%.

IMPROVED FIRST CALL

- . o) : : .
RESOLUTION (“FCR”) Our digital strategies led to a 1.8% increase in our FCR rate from the previous

year, with 91% of enquiries resolved on the first contact.

RATE
STRONGER CHATBOT We str.efgmllned customer enquiry management by expanding our chatbot
CAPABILITIES capabilities. In FY2023, some 62% of enquiry volumes were handed by the

chatbot, marking a 19% increase from FY2022.

The introduction of the Zuper software in the fourth quarter of 2022 brought

about the following improvements in after-sales service efficiency:
Reduced the average time for repairs from 17 days to less than 2 days.
Achieved up to 90% same-day service completion for the eSpring Water
Treatment System.

» Cut down queue waiting and serving times from 14 minutes to 3 minutes, thus
significantly enhancing the customer experience.

IMPROVED AFTER-SALES
SERVICE LEVELS

© 0060

Elevating the Customer Experience
at Our Physical Stores

The Group also focused on improving
customer experience in our physical
stores. The refurbishment of the
Amway Brand Experience Centre

at the HQ PJ and the relocation

of the Amway Ipoh Shop have

done much to enhance customer
engagement and brand image. The
Brand Experience Centre’s new
interactive displays and setups,
alongside the ongoing enhancements
in the centre’s Home Tech, Personal
Care, and Home Care areas, are
designed to provide an immersive,
educational experience, attracting

a broader customer base and
showcasing Amway’s commitment

to innovation. We have also added

a Sustainability Wall that showcases

Similarly, the relocation of the Amway Ipoh Shop aims to revitalise the retail
experience, ensuring brand consistency and strengthening local market
engagement. These initiatives reflect Amway’s strategic focus on aligning with

our commitments to sustainability evolving consumer trends, enhancing the customer experience, and reinforcing
and the initiatives we carry out locally its market position. As the world moves beyond the pandemic, Amway is

in Malaysia in an engaging and leveraging its physical presence, with our stores playing a crucial role in providing
informative manner. venues for business activities.
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Management Discussion & Analysis (cont'd)

The aforementioned strategic efforts
undertaken throughout FY2023
played a pivotal role in solidifying
Amway’s position in the competitive
marketplace. By continuously
adapting to market needs and
consumer trends, we are not only
maintaining our relevance but also
enhancing our competitive edge,
ensuring Amway’s continued success
and leadership in the omnichannel
commerce arena.

TOWARDS SUSTAINABLE, LONG-
TERM BUSINESS GROWTH

Amway is dedicated to managing
its business comprehensively,
taking into account a wide range

of Economic, Environmental,
Social, and Governance (“EESG”)
initiatives. By carefully evaluating
these EESG factors alongside our
financial responsibilities, we strive
to maintain business continuity and
secure our ability to generate long-
term value. This approach reflects
our commitment to holistic business
management, ensuring that all
aspects of our operations contribute
to sustainable growth and success.

For a detailed account of Amway’s
sustainable development strategy,
please refer to the “Sustainability
Statement” within this Annual Report.

Upholding Robust Risk
Management

In addition to our sustainability
strategies, our resilient risk
management framework underscores
the Group’s efforts to safeguard and
promote our agenda for sustainable
business growth and value creation.
The Group actively identifies and
addresses potential risks to its
operations, performance, financial
health, and liquidity. This vigilance

is reflected in Amway’s standard
operating procedures and processes,
which are underpinned by strong

internal controls and clear authority limits. Currently, the most significant risks to
Amway’s business are: (1) the unauthorised selling of Amway products on
third-party online platforms; and (2) threats to the Group’s information security
from potential cyberattacks.

Curtailing Unauthorised Online Sales

Amway continues to combat the sale of its products on unauthorised third-

party eCommerce platforms, a practice that poses risks to its business and

the direct selling industry. Recognising the adverse effects on entrepreneurial
business owners and concerns over product authenticity and satisfaction, Amway
maintains its commitment to safeguarding its long-term revenue potential.

The Group’s efforts in FY2023 included ongoing engagement with eCommerce
platform representatives to eliminate the presence of Amway products on these
sites. Amway also collaborated closely with the Malaysian Government, legal
entities, and the Direct Selling Association of Malaysia, to take legal action
against unauthorised sellers and platforms infringing on its intellectual property
rights.

Amway also enhanced its use of sophisticated tracking technology to identify
and take action against involved parties, issuing sanctions ranging from

warning letters to suspension, or termination of business relations for offending
business owners. Educational and awareness campaigns were also a key part of
Amway'’s strategy in FY2023. These campaigns, aimed at informing the public,
customers, and business owners about the risks associated with purchases from
unauthorised sources, helped reinforce the integrity of Amway’s direct selling
model.

Mitigating Information Security and Cybersecurity Risks

Amway’s operations face significant risks from information security breaches and
cyberattacks. These risks could disrupt business operations, damage reputation,
incur financial losses, and lead to non-compliance with laws and regulations. To
mitigate these risks, Amway’s Information Security Risk (“ISR”) Team oversees
the management of information security and cyber risks, operating under
comprehensive policies, standards, and procedures established by Amway
Global. These are regularly updated to counter threats like cyberattacks, fraud,
and information loss.




Amway (Malaysia) Holdings Berhad

Key mitigation measures include vulnerability assessments,
24/7 real-time threat monitoring, and vendor risk
assessments. Amway places a strong emphasis on
continuous employee training to build awareness of
information security risks. This training includes mandatory
online sessions covering various aspects of information
security, offboarding best practices, and physical Security
Day events.

To further strengthen its defences, Amway has a cyber
liability insurance policy and has established privacy
policies and procedures in compliance with the Personal
Data Protection Act 2010. These comprehensive measures
ensure Amway’s resilience against information security and
cybersecurity risks.

Q| For the finer details of our risk mitigation efforts, refer to the
“Statement on Risk Management and Internal Control” within
this Annual Report.

LOOKING AHEAD

The United Nations’ latest World Economic Situation and
Prospects Report for 2024 paints a sobering picture of the
global economic landscape. The world economy continues
to face multiple crises, jeopardising progress towards

the Sustainable Development Goals (“SDGs”). Despite
better-than-expected growth in 2023, driven by resilience in
major economies, geopolitical tensions and more frequent
extreme weather events add to existing risks. Tight financial
conditions threaten global trade and production. The report
predicts a slowdown in global GDP growth from 2.7%

in 2023 to 2.4% in 2024, with developing economies, in
particular, hard hit by pandemic-induced losses, high debt
and investment gaps.'

On the domestic front, however, Bank Negara Malaysia
is projecting Malaysia's growth to expand between 4%
and 5% in 2024, driven mainly by resilient domestic
expenditure, with additional support emanating from the
expected recovery in exports.™
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Aligning with the National Health Agenda and
Remaining Agile

As we move into 2024, Amway acknowledges the impact
of market and economic headwinds as we intensify

our focus and initiatives in the health and wellbeing
sector. Aligned with the Agenda Nasional Malaysia Sihat
("ANMS"), Amway understands the critical role we play in
addressing the national health crisis. The alarming rates
of non-communicable diseases in Malaysia have spurred
the Government’s ANMS to focus on promoting a culture
of healthy living, while enhancing access to health and
wellbeing services, empowering self-health control, and
fostering environmental hygiene. Similarly, Amway is
committed to supporting these objectives by delivering
solutions that contribute to a healthier lifestyle through our
Nutrilite health and wellbeing products and engaging social
communities.

Furthermore, with the AGER 2023 publication highlighting
that 70% of Malaysians perceive business ownership as an
attractive prospect, this presents a significant opportunity
for us to grow our network and influence by capitalising

on this trend to attract and support more entrepreneurial
ABOs. By leveraging this insight, we can strategically
enhance our market presence and foster a stronger
community of motivated and successful entrepreneurs.

Moving forward, Amway plans to ramp up its efforts

to promote long-term health and wellbeing solutions.
This supports the Government’s call for private sector
involvement as well as aligns with our vision of helping
entrepreneurial business owners to develop sustainable
health and wellbeing businesses and communities. By
harnessing societal trends and leveraging our new value
proposition, namely Health + Wellbeing, and focusing on
areas like the Nutrilite Gut Reset Weight Management
Programme and entrepreneurship, we aim to empower
individuals not only in their health journeys but also in
achieving financial stability and pursuing their passions.

3 Extracted from a United Nations' publication titled "World Economic Situation and Prospects 2024" dated January 2024 — refer
https://desapublications.un.org/publications/world-economic-situation-and-prospects-2024

4 Extracted from an article in the Edge Malaysia dated 20 March 2024, titled "BNM sees economy expanding 4%-5% in 2024 amid resilient domestic 39

expenditure, improved external demand" — refer https://theedgemalaysia.com/node/705230
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Chairman’s Message on

]
SUSTAINABILITY

| |

Dear Valued Shareholders,

E As the new Chairman of Amway,
' @ I am honoured to play a part
in leading the teams who are
integrating sustainability into every
facet of the Group’s operations.
Since joining the Board in 2019,

I have seen the growing emphasis
on sustainability within our
corporate culture. Amway’s
commitment to “Helping People
Live Better, Healthier Lives”

truly extends beyond our product
offerings; it guides how we run our
business, manage our resources,
and engage with society and the
environment.

ABD MALIK BIN A RAHMAN
Chairman and Senior Independent
Non-Executive Director
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'

N

Consolidated our
14 material matters
into 10

Fortified our
Sustainability
Strategic
Framework

Enhanced our

Anti-Bribery
and Corruption
protocols

Installed solar panels
and EV charging
stations at Amway’s
Headquarters in
Petaling Jaya

Eliminated
single-use plastic
bags from all our

stores

Annual Report 2023

In FY2023, we strengthened our sustainability agenda by aligning with Bursa
Malaysia Securities Berhad’s (“Bursa Securities”) enhanced sustainability
framework, consolidating our 14 Material Matters into 10, and enhancing our
Sustainability Strategic Framework.

In line with our strategies for sustainable growth, we focused on practical but
effective measures. To improve the customer experience and our operational
efficiencies, we enhanced our eCommerce platform and digital capabilities.

To bolster our governance and risk management framework, we introduced
refinements to our Anti-Bribery and Corruption Policy. To reduce the impact of
our environmental footprint, we went on to implement solar panels and electric
vehicle (“EV”) charging stations at our headquarters in Petaling Jaya and
eliminate single-use plastic bags from our stores.

Our 2023 Sustainability Statement, which spells out these among our other
efforts, outlines our journey towards creating sustainable, responsible, and
ethical value for all our stakeholders. The strategic decisions made by the
Board to evolve our sustainability practices and sustainability governance
framework underscore our belief that healthier lives begin with a healthier
planet, and our actions reflect this conviction.

As the Group moves forward steadfastly on a path of sustainable growth and
value creation, | am confident that our strengthened sustainability efforts,
coupled with our all-encompassing focus on health and wellbeing, will help
propel us forward. | ask all our stakeholders to continue lending us their firm
support as we work to ensure Amway maintains its position as a leader in
providing holistic health and wellbeing solutions, as well as stands out as a role
model for responsible corporate behaviour.

Thank you.

ABD MALIK BIN A RAHMAN

Chairman and Senior Independent Non-Executive Director
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Sustainability Statement (cont’d)

AMWAY’S COMMITMENT TO
SUSTAINABILITY

As Amway strides forward to positively
impact economies, society, and
businesses, we acknowledge the
importance of embedding a strong
culture of sustainability within

our organisation to create lasting
stakeholder value and business
success. To this end, we continue to
integrate responsible and sustainable
Economic, Environmental, Social and
Governance (“EESG”) practices into
our decision-making processes and
business operations.

With solid business foundations and a
wealth of resources in hand, Amway
has been steadily preparing itself for
the future and is now strategically
positioned for long-term sustainable
growth as well as to reinforce its role
as a premier health and wellbeing
company for entrepreneurial business
owners in Malaysia.

SCOPE AND BOUNDARIES

This Sustainability Statement
(“Statement”) for the financial year
ended 31 December 2023 (“FY2023")
provides a formal account of the
Group’s sustainability strategies,
actions, and accomplishments

and their impact on our business
operations, the environment, and the
communities in which we are active.

The scope and boundaries of this
Statement are consistent with the
content of Amway’s 2023 Annual
Report which focuses primarily on
Amway’s activities within Malaysia.
Spanning the period 1 January to
31 December 2023, this annual
statement draws data from various
sources, including internal surveys
and workshops, among other
collection methods.

Back in FY2021, we enhanced our sustainability practices and governance
framework so that they aligned with the revised Malaysian Code on Corporate
Governance 2021 (“MCCG”). Building on this foundation, in FY2023, we
further refined our material matters to closely align with Bursa Securities’
Common Materiality Matters, consolidating our focus from 14 key matters

into 10 key ones. This strategic refinement has empowered us to streamline
our reporting, emphasising initiatives and indicators that most significantly
contribute to Amway’s sustainability and value creation efforts.

SUSTAINABILITY LEADERSHIP AND GOVERNANCE

The Board of Directors and Senior Management at Amway play a crucial role
in overseeing the Group’s Sustainability agenda, demonstrating leadership
and governance oversight. Acknowledging that a robust sustainability strategy
is essential to Amway’s success, the Group’s leadership, guided by the
Chairman of the Board, is deeply dedicated to integrating sustainable practices
and initiatives within the Group’s business framework. This commitment is vital
for Amway’s long-term value-creation efforts and strengthening stakeholder
confidence.

Stakeholders

Engagement

Board oversight,
stewardship,
delegated authority
and responsibility

Board of
Directors

Managing Director Engagement
Vol A b
¥ v N
Engagement,

responsibility and
accountability
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In line with the MCCG recommendations, Amway’s leadership is tasked with oversight of the Group's sustainability
governance. This entails setting sustainability strategies, priorities, and targets, with a commitment to organisational
adherence. Our leadership is also responsible for ensuring the transparent and timely communication of these aspects to
both internal and external stakeholders. As part of their broader obligations, our leaders ensure they stay informed and
are well-versed with material sustainability issues, including the management of climate-related risks and opportunities

pertinent to Amway.

In Support of the Board’s Sustainability Mandate

To reinforce the Board’s commitment to sustainability, Amway has established dedicated committees with a specific
focus on implementing the Board’s sustainability directives effectively.

oo The Group’s Sustainability Steering

Committee (“SSC”)

The SSC plays a pivotal role in guiding the Group’s
sustainability initiatives. Its key responsibilities include:

* Reviewing and proposing material sustainability matters
and strategies for Board approval;

« Allocating necessary resources for the execution of
these strategies;

» Overseeing the implementation and progress of
sustainability strategies across the Group;

* Reporting to the Board on the management of material
matters; and

» Selecting members for the Sustainability Working
Committee.

The SWC focuses on operationalising sustainability
throughout the Group, with responsibilities that
encompass:

 Facilitating effective stakeholder engagement and
identifying key material matters;

» Conducting assessments to determine materiality;
» Formulating and executing sustainability strategies;

» Establishing targets and performance indicators for
SSC and Board consideration;

» Monitoring the rollout of sustainability strategies; and

* Reporting to the SSC on the advancements and
performance of sustainability initiatives.

The expertise and experience of the members in these committees span the full spectrum of the Group’s material
sustainability matters, ensuring comprehensive and informed oversight.
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Sustainability Statement (cont’d)

STAKEHOLDER ENGAGEMENT

Amway’s stakeholders comprise individuals or groups impacted by our business operations and activities, as well as those
who exert influence on us. Our diverse stakeholder groups include our entrepreneurial Amway Business Owners (“ABOs”),
Amway Privileged Customers (“APCs”), employees, the investment community, regulatory bodies, and the communities in
which we operate. We regard these stakeholders as crucial contributors, guiding us in identifying the most material aspects
across the Economic, Environmental, and Social (“EES”) dimensions.

Amway is committed to being an inclusive organisation that attentively addresses the needs of our stakeholders. We
achieve this through active engagement, utilising various online communication channels and platforms. The following
provides an overview of Amway'’s stakeholder categories, detailing the Group’s specific needs and expectations, along with

our strategies for engagement:

STAKEHOLDER CATEGORIES

&

Amway Business Owners
(ABOs) /| Amway Privileged
Customers (APCs)

RELEVANT NEEDS AND
EXPECTATIONS

Timely and responsive
communication and actions,
support, and grievance
mechanisms

Timely product delivery

Clear and fair procedures/rules
Product training

Marketing and promotion of
products

Honouring contractual agreement
Fair pricing

Products and services meet
expectations

Product safety and quality
Product innovation

Sustainable products, packaging,
ingredients

ENGAGEMENT APPROACH

Marketing and promotions

Leader Growth Solutions Team
Customer Careline

Social media

Events, forums/seminars,
roadshows and rallies, Amway
Diamond Advisory Council (ADAC)

0
0%0%

Vv

Employees

Safe and healthy workplace

Fair treatment according to legal
requirements and labour standards
(mandatory and voluntary)
Competitive remuneration and
other benefits

Training, guidance and support
Equal opportunity and career
development

Diversity, equity and inclusiveness
at the workplace

Secure employment

Work-life balance

Consistent and transparent
communication

Townhalls

Intranet/newsletters

Employee engagement surveys
Engagement events (in-house
talks, training sessions,
development programmes,

and social events)
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STAKEHOLDER CATEGORIES

RELEVANT NEEDS AND
EXPECTATIONS
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ENGAGEMENT APPROACH

1

Government / Regulatory

Authorities e.g.,

» Bursa Malaysia Securities Berhad

» Securities Commission Malaysia

* Companies Commission of Malaysia

» Department of Occupational Safety
and Health (DOSH)

» National Pharmaceutical Regulatory
Agency, Ministry of Health Malaysia
(NPRA-MOH)

» Food Safety and Quality Division,
MOH (FSQD-MOH)

* Ministry of Domestic Trade and Cost
of Living (KPDN)

* Ministry of Communications (MOC)

* Ministry of Women, Family and
Community Development (MWFCD)

Demonstration of compliance
with respective authorities’
requirements

Timely and responsive
communication and actions
Support for government policies
and objectives

Participation in government and
regulator events

Regulatory and technical
associations

Amway Global Head Office

Amway’s good image and
reputation

Continued profitability and growth
Timely and responsive
communication and actions
Compliance with local regulations
Adherence to Amway Global’s
strategic direction

Townhalls

Intranet/newsletters
Engagement events (in-house
talks, training, development
programmes and social events)
Employee engagement surveys

@

External Goods and Service
Providers (Suppliers)

Clear contract specifications
Honouring contractual agreements,
e.g., prompt payments

Fair treatment of workers
according to legal requirements
and labour standards (mandatory
and voluntary)

Fair pricing — remuneration
Responsive and timely
communication

Continued business support for
enhancing resource capacity

Supplier surveys on corporate
responsibility

Supplier audits

Industry conferences and road
shows

Partnering programmes, site visits
and seminars

D

Industrial Affiliates (Industry

and Trade Associations) e.g.,

» Direct Selling Association of
Malaysia (DSAM)

* Malaysian Dietary Supplement
Association (MADSA)

» ASEAN Alliance of Health
Supplement Associations (AAHSA)

» Cosmetic, Toiletry and Fragrance
Association of Malaysia (CTFAM)

* American Malaysian Chamber of
Commerce (AMCHAM)

Demonstration of compliance
obligations

Knowledge sharing

Adherence to affiliates’ charter/
code

Timely and responsive
communication and actions
Participation in affiliate activities

Key conferences and industry
events
Board meetings
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Sustainability Statement (cont’d)

STAKEHOLDER CATEGORIES

Investors / Shareholders

RELEVANT NEEDS AND
EXPECTATIONS

Focused on profitability and growth
Ongoing product innovation to
meet changing market demand
Safeguarding Amway’s good
image and reputation
Demonstration of sound EES
performance

Financial Statements

Other Information

ENGAGEMENT APPROACH

Electronic Annual Report
Annual General Meeting (AGM)
Financial reports

Analyst briefings

Media releases

Investor relations page on
Amway’s website

Financial Institutions, e.g.,
Banks, Insurance Providers

Manage risks to ensure financial
soundness (physical and
reputational risks)

Honouring borrowing terms and
conditions

Timely and responsive
communication

Results briefings, presentations
and meetings

Financial reports

Stock exchange announcements

4

Compliance with product
specifications and other
deliverables, e.g., quality, safety,

Sales, marketing and promotions
Corporate Social Responsibility
activities

Consumers Halal Social media
Fair product pricing Direct selling industry engagement
Product innovation
Products that meet consumer’s
needs, e.g., innovative,
sustainable
Timely and responsive
communication and actions - good
customer service
@ Avoid negative impacts from Sales, marketing and promotions
&& the Group’s operations on the Corporate Social Responsibility
—~ activities

Community and General Public

environment, public safety and
security, livelihood, etc.
Participation in community
programmes

Timely and responsive
communication and actions
Potential job opportunities

Social media
Direct selling industry engagement

Timely and accurate
communication
Responsive to queries

Social media engagement
Media monitoring

Non-Governmental
Organisations (NGOs) / Civil

Society Organisations (CSOs)

Support NGOs objectives,

e.g., upholding of human

rights, consumer protection,
environmental protection, etc.
Participate in NGOs’ programmes

Corporate Social Responsibility
activities
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DETERMINING OUR MATERIALITY
MATTERS

Striking a balance between short- to
long-term objectives and the best
interests of stakeholders, our actions
are shaped by the Group’s materiality
matters, which encompass the
significant topics, aspects, and
disclosures we consider essential to
manage and report. These matters are
crucial in influencing Amway’s process
of value creation. The determination
of our materiality topics is conducted
through a comprehensive assessment
that incorporates impacts on the EES
aspects of our business, as well as
market dynamics, and insights derived
from stakeholder interactions.

The Group’s materiality assessment,
which comes under the ambit of the
Board, SWC, and SSC, consists of the
following steps:

Determining and assessing
the significance of the Group's
EES impacts using specific
criteria.

Grouping significant EES
impacts into “topics” based on
the Global Reporting Initiative
(“GRI”) Standards, Bursa
Securities’ Sustainability
Reporting Guide and
Enhanced Sustainability
Reporting Framework, and
other peer-reviewed sources.

Identifying and prioritising
the Group’s stakeholders
and their relevant needs and
expectations.

Conducting an online survey
to gauge stakeholders'
views on the importance of
managing each identified
topic.

Creating a materiality matrix
to gauge our stakeholders’
perception against the
Group’s internal evaluation.

L= O O L L
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Prioritisation of Material Matters Derived by Plotting
x- and y-axis:

A

Influence on Stakeholder Assessments and Decisions

Significance of the Group’s Economic,
Environment and Social Impacts

A. Employee Welfare and Growth ~ G. Packaging and Waste

B. Ethical Business Practices H. Occupational Health and

C. Diversity, Equity and Inclusion Safety

D. Responsible Sourcing and . Energy Use and Greenhouse
Supply Chain Gas Emissions

E. Engaged Communities J. Water Use

F. Data Privacy and Protection

This matrix magnifies the scores of ‘Medium’ to ‘Very High’, to better reflect the
placement of the material matters.

The materiality assessment conducted in FY2021 resulted in the identification
of 14 key matters, deemed crucial for management and reporting by the
Group. In FY2023, we streamlined these 14 materials matters into 10 key

ones that aligned with Bursa Securities’ requirements. The four material
matters that were deferred included “ABO Relationship and Empowerment”,
“Modernisation and Digitisation”, “Consumer Health, Safety and Satisfaction”,
and “Contribution to the Economy”. While these matters will not be prioritised
in our current statements, they will be considered in future reporting. As such,
the Group will continue to monitor these matters as well as their associated

risks, opportunities and commitments closely.
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In our latest materiality matrix, we have combined “Employee Interest and Welfare” with “Learning and Growth” to form
the “Employee Welfare and Growth” category. We also added “Water Use”. While “Water Use” was initially recognised as
a material matter in our FY2021 assessment, it was not prioritised for reporting at that time as our EES impacts related to
this matter were not considered particularly significant. For FY2023, we have included “Water Use” as a material matter to
align with Bursa Securities’ prescribed common sustainability matters.

CORRESPONDING BURSA SECURITIES’
COMMON SUSTAINABILITY MATTERS

NEW MATERIAL MATTERS

1. Ethical Business Practices 1. Anti-corruption

2. Engaged Communities 2. Community / Society

3. Diversity, Equity and Inclusion 3. Diversity

4. Energy Use and Greenhouse Gas 4. Energy management
Emissions 5. Emissions management

5. Occupational Health and Safety 6. Health and safety

6. Employee Welfare and Growth 7. Labour practices and standards

7. Responsible Sourcing and Supply Chain 8. Supply chain management

8. Data Privacy and Protection 9. Data privacy and security

9. Packaging and Waste 10. Waste management

10. Water Use 11. Water

By adopting this approach, we are aligning our operations and sustainability agenda with industry best practices. At the
same time, we are setting in place a more streamlined focus to ensure the sustainability of our value-creation efforts for the
long-term. Our latest material matters, endorsed by the Board, along with their objectives and relevance, are detailed in the
following table:

Amway’s 10 Material Matters and Their Relevance

Ethical Business Practices

We are to conduct business in an ethical manner across all our operations and supply chains. This includes
addressing ethical concerns like corruption (including accounting and tax fraud, bribery, etc.), ensuring fair
competition among ABOs, and implementing robust procurement practices within the Group. It also entails
demonstrating how we keep to our integrity, governance, and compliance commitments.

Engaged Communities

We are to ensure that our operations do not adversely impact the surrounding communities and the general
public. Potential negative effects include harming the livelihoods of individuals or local businesses and
causing public disturbances, e.g., via traffic congestion or local pollution. We will aim to positively contribute
to society by amplifying the beneficial impact of our community engagement initiatives and collaborative
efforts.

Diversity, Equality and Inclusion

We seek to promote diversity, equity, and inclusion (“DE&I”) across all aspects of our operations including
product selection, ABO management, employee recruitment, welfare, and procurement practices.

This includes tackling DE&I challenges like gender inequality, age, racial, and religious discrimination,
and actively supporting and providing opportunities for differently-abled individuals and marginalised
communities.
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Amway’s 10 Material Matters and Their Relevance

Energy Use and Greenhouse Gas Emissions

Being a responsible corporate citizen, we are to reduce the impact of our energy consumption (including
fuel and electricity) and Greenhouse Gas (“GHG”) emissions across our operations, thereby contributing
to climate change mitigation. This involves enhancing our processes and practices, such as incorporating
renewable energy for electricity and optimising transportation activities, to not only lessen our contribution
to climate change but also to effectively manage its impact on our business.

Occupational Health and Safety

We are to ensure a healthy and safe workplace for our employees and all individuals working on our behalf.
This commitment extends to preventing both physical and mental harm. It encompasses actively consulting
with employees and involving them in Occupational Health and Safety (“OHS”) management processes.
Additionally, we will offer health-oriented programmes, including regular medical check-ups and campaigns
promoting healthier lifestyles, to further safeguard the wellbeing of our workforce.

Employee Welfare and Growth

We are to cultivate a sense of belonging among our employees by promoting personal growth and
enhancing job satisfaction. This includes ensuring fair remuneration and benefits, job security, fulfilment,
and respecting employee rights. We are to create a work environment that encourages employee
involvement in decision-making processes. Additionally, we will offer opportunities for career and skill
development through ongoing training and education, aiming to enhance long-term career prospects and
job stability.

Responsible Sourcing and Supply Chain

We aim to prevent or reduce the environmental and social impacts associated with the lifecycle and
supply chain of our products. We implement criteria and processes for selecting products and suppliers/
service providers, considering the Group’s sphere of influence over these activities. Effective supply chain
management for us involves maintaining ethical business practices, respecting human rights, adhering to
environmental standards, and consistently enhancing the skills and capabilities of our suppliers to boost
their performance.

Data Privacy and Protection

We are to responsibly handle the personal data of our stakeholders in our possession. This entails adhering
to best practices in the collection, utilisation, and security of personal data to prevent data loss and privacy
breaches that could negatively impact those involved.

Packaging and Waste

We are to mitigate pollution stemming from our operations. This effort involves managing the environmental
impact caused by the usage and disposal of packaging materials and waste, both solid and liquid, produced
in daily activities. This also encompasses the handling of returned and expired products that require
disposal.

Water Use

We commit to responsible water stewardship, emphasising efficient use, waste reduction, and sustainable
practices in our operations and supply chain. We will invest in water-efficient technologies and promote
conservation efforts, aiming to minimise our water footprint and lead by example in sustainable water
management.

Moving forward, we are committed to regularly reviewing our 10 material matters, conducting assessments whenever
organisational changes or new stakeholder requirements emerge. These frequent reviews and revisions are integral to
maintaining transparency and driving continuous improvements in our sustainability efforts.
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AN ENHANCED SUSTAINABILITY
STRATEGIC FRAMEWORK

The Group’s Sustainability Strategic Framework
strategically guides our sustainability efforts,
evaluates our progress and aligns our actions
with our goals. Following the realignment of our
materiality matters during the year in review,

we conducted a systematic assessment of

the Group’s sustainability journey to finetune
and strengthen our Sustainability Strategic
Framework.

STAKEHOLDER ENGAGEMENT

Governance

Materiality

Opportunity

,,,,,,,
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This exercise saw the Group review various factors, including our business context, direction, activities, products, services,
and our EES impacts. These comprehensive efforts culminated in the creation of the following enhanced Sustainability
Strategic Framework in FY2023:

AMWAY’S ENHANCED SUSTAINABILITY STRATEGIC FRAMEWORK

@ The 6 Amway Values
ot @ . 4 @
VO afoTo < < |ﬂ| —Jenl
v g S

Personal . . . Personal Free
Partnershi Integrit
Worth - grity NG Responsibility Enterprise
At the forefront of our Sustainability Strategic Framework are our six timeless Amway Values — Personal Worth,

Partnership, Integrity, Achievement, Personal Responsibility, and Free Enterprise. These core values persist as
guiding principles for the Group and will continue to steer our progress and actions as we move forward.

@ The United Nations’ Sustainable Development Goals (“SDGs”)

NO IERO GOOD HEALTH QUALITY GENDER
AND WELL-BEING

POVERTY HUNGER

EDUCATION EQUALITY

i

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED

¢

AND SANITATION ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

A
M| o KE

1 RESPONSIBLE 1 CLIMATE 1 PEACE, JUSTICE 1 PARTNERSHIPS

GONSUMPTION ACTION AND STRONG
ANDPRODUCTION INSTITUTIONS

FORTHE GOALS

Our revised Sustainability Strategic Framework aligns with 14 out of the 17 SDGs that are most pertinent to

our Group. This targeted alignment with the SDGs enhances our capacity to contribute effectively to the global
sustainability agenda. By adopting this focused strategy, Amway ensures that our collaborative engagements with
various stakeholders are directed towards achieving precise and sustainable outcomes.
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@ Sustainability Pillars and Strategic Approaches

o4 Pillar 1:

T}fﬂl Building

dl Entrepreneurs

0 Qo Pillar 2:
Nurturing People
and Community

Financial Statements Other Information

Pillar 3:
Wellbeing-Focused
Responsible Products

* Provide Income Generating
Opportunities

» Develop Business Acumen to
Cultivate Growth

Amway plays a crucial role in

» Focus on Ethically Gained
Growth Benefiting All
Stakeholders

» Pay It Forward
» Promote Workplace Wellbeing

fostering entrepreneurship which Our people-centric approach
is essential for the Group’s growth emphasises the importance of our

as well as aiding in income
generating activities that are
aligned with national economic
objectives.

employees and the community
even as we forge ahead in our
mission to improve society
through health and nutrition.

* Provide Trusted Products
» Environmental Stewardship
» Source Responsibly

The Group is at the forefront
of offering wellbeing products
that are beneficial to society
and which minimise social and
environmental impacts across
their lifecycle.

10 Material Matters

Uzg

Ethical Business
Practices

Responsible Sourcing
and Supply Chain

G

Engaged Employee Welfare

5

Occupational

Diversity, Equality and

Communities and Growth Health and Safety Inclusion

@

\/
7 N

Data Privacy and Packaging and Waste | Energy Use and GHG Water Use

Protection

Emissions

Each Pillar encompasses strategic approaches for managing the Group’s material matters. These strategies
include defined goals, action plans, initiatives, targets, and performance indicators.

For every material matter identified by the Group, we have formulated comprehensive goals and a series of
supportive actions. Implementing these actions is crucial for managing our EES impacts and steering the Group
towards enhanced sustainability in our business operations.

@ Elements to Guide

and Support the Framework

Commitments and Initiatives Disclosure Indicators Governance

At the foundation of the framework lie the essential policies, commitments, and initiatives, alongside disclosure
indicators and governance measures. These elements are critical in guiding and facilitating the effective
implementation of the Sustainability Strategic Framework.

In the ensuing sections, specifically under Our Sustainability Commitments, we delve into the sustainability
commitments, strategies, and achievements for the year. In February 2023, Amway introduced a comprehensive
Sustainability Policy that will be used internally to further guide the Group in our pursuit of sustainable growth
and profitability by integrating EES considerations into our business. This is part of our commitment to integrate
sustainability into all aspects of our operations, culture, and ecosystem, fostering long-term value creation and

delivery.
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AMWAY’S SUSTAINABILITY COMMITMENTS

D

One of the most significant components of our business
model is the fostering of entrepreneurship within our
ABOs. Our commitment to nurturing entrepreneurs not
only propels the Group’s growth and secures a sustainable
income stream but also aligns with the national economic
objectives. Our ABO initiatives are structured around two
core themes:

Pillar 1: Building Entrepreneurs

Providing Income Generating Opportunities

This theme focuses on creating avenues for individuals
to earn and grow financially through entrepreneurial
ventures. By supporting ABOs in this manner, Amway
actively contributes to economic development and
individual empowerment.

Developing Business Acumen to Cultivate Growth

Under this theme, Amway places an emphasis on
equipping entrepreneurs with the necessary skills and
knowledge to successfully grow their businesses. This
involves training and mentorship programmes, aiming
not only for business success but also for the personal
development of each entrepreneur.

By adhering to these themes, we are ensuring that

our approach to entrepreneurship development is
comprehensive, sustainable, and beneficial, both to
the individuals involved and to the broader economic
landscape. Additionally, these themes encapsulate key
material matters and are in harmony with the SDGs:

Pillar 1: BUILDING ENTREPRENEURS

Diversity, Equity and Inclusion

1 NO [l 10 REDUCED
POVERTY EQUALITY INEQUALITIES

il & W <

A 4
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Providing Income Generating Opportunities

For over 47 years, Amway has been driven by the vision
of “Helping People Live Better, Healthier Lives”. Rooted in
our Founders’ Fundamentals of Freedom, Family, Hope,
and Reward, our mission is to empower individuals from
diverse backgrounds to realise their utmost potential and
fulfil their aspirations. Our approach involves assisting our
entrepreneurial ABOs in generating income and fostering
value through mutually rewarding partnerships. We are
constantly seeking innovative ways to open up new income
avenues for our ABOs, supporting them in their journey
towards achieving their personal and professional goals.

Amway'’s efforts are also driven by our aspiration to
develop value-creation opportunities for entrepreneurs

on an equal playing field, regardless of their background,
age or race, among other things. These goals, along with
Amway’s expanded focus on gut reset and holistic health
initiatives, played a pivotal role in attracting a diverse range
of ABOs and APCs to join the Amway family in FY2023.

Number of Core ABOs & APCs

FY2021 FY2022
Total Core ABO 296,000 326,000 317,000
Force Size
Total Core APC  Launched 128,000 87,000

Force Size

The decrease in our core ABO force numbers in FY2023
was attributable to improved economic conditions, which
led to more full-time job opportunities with greater security
for the populace. Additionally, the lower unemployment
rate of 3.4% increased the competition for gig work,
impacting the year’s core ABO force numbers. Despite
these challenges in the direct selling industry, we remain
committed to maintaining our core ABO force.
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dynamic and progressive business environment. To ensure
the sustainability of income opportunities, we are dedicated
to continuously enhancing the skills and capabilities of our
ABOs. This commitment is actualised through various training
and educational opportunities designed to support their
professional development. By providing these resources,

we aim to equip our ABOs with the tools and knowledge
necessary for success, ensuring they are well-prepared to
meet the evolving demands of the market and to capitalise on
emerging business opportunities.

To this end, FY2023 saw us conducting 89 training programmes
and equipping courses. These included Nutrilite workshops
specifically dedicated to implementing the Nutrilite Gut Reset
Weight Management Programme. These initiatives were in line
with the Company’s transformative journey towards Big Health.

Meanwhile, our lower core APC numbers can be
attributed to our APC Conversion Programme in
which we encourage APCs to convert to ABOs. This .

initiative was our intentionai response to the soft market — For more details, refer to the section titled “Nutrilite Gut Reset Weight
" . . L . :® Management Programme: Our Key To Unlocking Holistic Health And
conditions in which we chose to prioritise community |

Wellbeing Potential” on pages 25 to 27.
strengthening and “building entrepreneurs”.

We take great pride in our diverse force, which serves
as a testament to Amway’s commitment to inclusivity bodi. ke

and equal opportunity for all. Within our dynamic force, Mﬂ V Y
women find a supportive environment where their

talents and leadership skills are nurtured, enabling

them to take on prominent roles within the organisation. Gut Reset
Additionally, Amway provides a unique platform for

young entrepreneurs, offering them the guidance, fbl" Better Health

resources, and mentorship needed to thrive in the
business world.

by ENUTRILITE

Kickstart your weight management journey with a healthier gut.

Force Statistics in FY2023

Female Male
Total Core ABO Force 70% 30%
by Gender (%)
Total Core APC Force 74% 26%
by Gender (%)
Total Core ABO Force 37% 63%
by Age (%)
Total Core APC Force 46% 54%

by Age (%)

Developing Business Acumen to Cultivate Growth

At Amway, we recognise the crucial role of a
knowledgeable, up-to-date, and well-educated ABO
force in driving the Group’s growth. Maintaining a well-
informed ABO community is essential for fostering a
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FOUNDERS PLATINUM
SIEIMINALR

In addition to our brand-specific
workshops, Amway also conducted
Sales Training Programmes which
were designed to enhance the
sales and delivery methods of

our entrepreneurial ABOs. These
included the Go Founders Platinum
Programme and the Better Me
Storytelling Training for Leaders.

As part of our aim to champion
peer-to-peer learning and to

inspire success through building
connections, we organised several
rallies, meetings and forums as well
as various events. The key highlights
of these events were the highly
anticipated National Leadership
Conference and Dinner, at the
Malaysia International Trade and
Exhibition Centre (“MITEC”), as well
as the Nutrilite Experience Day and
Exclusive Leadership Rally.

I
= For more details on these programmes
= @ and events, please refer to the

Management Discussion and Analysis
section of this Annual Report.

Annual Report 2023
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As the business environment began stabilising after the pandemic, Amway
observed a subtle shift in sales channel dynamics. In 2023, the proportion of
online sales slightly decreased to 51% from 55% in 2022. However, our online
platform’s performance remained robust, evidenced by a steady stream of
returning users and online purchasers, keeping the total website visits and
unique visitor numbers consistent with the previous year’s figures.

Enhancing Our eCommerce Proficiencies

Capitalising on this stable engagement from our ABOs and APCs, we focused
on improving the user experience. This resulted in a record-high Website
Satisfaction Score of 95% in November 2023, showcasing our commitment to
user satisfaction and expanding our audience.

Our eCommerce platform serves as an invaluable tool for our ABOs and APCs,
offering them a seamless means to efficiently manage their businesses, place
product orders, and engage with customers through online channels. This
platform empowers them to expand their reach, enhance productivity, and
achieve greater success in their endeavours.
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Pillar 2: Nurturing People And Community

The Second Pillar of our Sustainability Strategic Framework focuses on the Group’s efforts that are dedicated to enhancing
the lives of our people and the broader community. Whether it is all about nurturing our people-centric culture or offering
health and wellbeing products, our priority is to impact individuals in a holistic and positive manner.

Pillar 2: NURTURING PEOPLE AND COMMUNITY

Diversity, Equity and Inclusion

Data Privacy and Protection

1 NO GOOD HEALTH QUALITY
POVERTY AND WELL-BEING EDUCATION

Championing Diversity, Equity and
Inclusivity (“DE&I”)

Amway values the diverse backgrounds,
ethnicities, cultures, and talents of our
employees, and we are dedicated to creating
an inclusive environment that mirrors our
core values. We recognise diversity as a
catalyst for innovation and a crucial element
in our journey towards our A70 vision. As
part of our commitment to the Global Family,
we are actively engaged in a multi-year
DEA&I initiative aimed at transforming our
organisation. Understanding that a diverse
workforce enriches discussions, enhances

Employee Welfare and Growth

Occupational Health and Safety

Ethical Business Practices

Engaged Communities

PEAGE, JUSTICE

GENDER DECENT WORK AND 1 REDUCED 1 PARTNERSHIPS
AND STRONG

EQUALITY ECONOMIC GROWTH INEQUALITIES FOR THE GOALS
INSTITUTIONS

N VR K52 B K

decision-making, and strengthens our company, we have established
global aspirational goals across three tiers, to ensure accountability as
we progress towards our A70 vision which will mark Amway Global’s
70™ anniversary in 2029.

1

Our latest Culture & Engagement Survey reveals that 76% of our
employees acknowledge Amway’s commitment to providing equal
opportunities for everyone, regardless of age, race, gender identity,
ability or disability, sexual orientation, gender expression, or religion.

The composition of Amway’s workforce reflects a diversity of gender
and roles, with 33% comprising temporary or contract workers. This
diversity within our team is a testament to our ongoing efforts to build
an environment where every individual’s unique contribution is valued
and respected.




Amway (Malaysia) Holdings Berhad

Percentage of Employees by Gender for FY2023

Executives 62% 38%

Non-Executives 54% 46%

Percentage of Employees by Age Group for FY2023

Under-30] 31-40 Above-50

Executives 15% 43% 33% 9%
Non- 28% 37% 26% 9%
Executives

As can be seen in the table above, Amway demonstrates a
strong commitment to inclusive talent practices. The Company
proudly employs 345 individuals, with women constituting 61.5%
of executive roles and some 54% of non-executive roles.

Percentage of Board of Directors by Gender:

We maintained the
gender ratio
from 2021 to 2023

Female Male

38% 62%

Amway’s active support for female leadership is evident in
its board composition where 3 out of 8 Directors, or 38%,
are women — surpassing the recommended minimum 30%
under Practice 5.9 of the MCCG. Additionally, two women
are poised to hold committee chair positions within our
governance structure, highlighting their influential roles in
shaping our direction.

within our governance structure, please refer to the Chairman’s

I
? For more details on our commitment to female representation
I® Statement section of this Annual Report.

Percentage of Amway’s Board of Directors
by Age for FY2023

Above-60

38% 62%

Furthermore, the Group does not discriminate against age,
with both our staff and Board of Directors proudly comprising
individuals at various stages of life.

Number of Contract Workers

FY2022

FY2023

24% 33%

Annual Report 2023

In FY2023, we had 10% more contract workers than

we did in the preceding year. This increase in contract
workers was primarily driven by two factors. Firstly, the
introduction of a new Employment Act earlier in the year,
which reduced the maximum working hours from 48 to
45 hours, necessitated additional staffing to meet
operational requirements. Secondly, a shortage of
available manpower compelled us to engage contractors
to manage our shop operations.

Beyond our recruitment practices, we actively pursue

a range of initiatives aimed at enhancing diversity and
inclusion across the Group. To measure our effectiveness
in this regard, we utilise the Employee Perception Survey.
This internal tool is designed to capture our employees’
views on the inclusivity of Amway’s workplace.

As a frontrunner in the industry, we are committed to
solidifying our status as a preferred employer. The number
of employee turnover in FY2023 is as follows:

&

Non-Executives Executives

11 20
SAFEGUARDING OUR VALUES, NURTURING GROWTH

At Amway, we are dedicated to fostering growth that is not
only ambitious but also ethically and responsibly sourced.
Our commitment extends beyond our internal operations,
as we strive to instil a deep understanding of ethical
behaviour and sustainability in our employees and relevant
stakeholders. This is achieved through a comprehensive
programme of training and eLearning opportunities that
include our ethics, anti-corruption, health and safety, and
privacy policies and practices. Our educational efforts, which
are organised by theme, help us ensure that our workforce
comprises individuals that understand the requirements for
operating in a holistic, secure and dynamic workforce and
who are equipped to carry Amway’s vision.

Leaving a Legacy for the Future

We are not just committed to creating an inclusive
environment but also to ensuring we leave behind a legacy
for future generations of employees. In FY2023, to advance
Amway'’s A70 vision and foster a culture of empowerment,
innovation, and success, we initiated the Leadership
Activation programme by introducing our “Lead with Heart”
principles. This approach centres around three key habits:
“Share Openly and Directly”, “Include”, and “Think We Before
Me”. The programme saw our leaders participate in an
extensive training session in March, immersing themselves
in the “Lead with Heart” principles and preparing to exemplify
these behaviours. This session was complemented by
elLearning modules to deepen our leaders’ understanding
and encourage discussions within their teams. Following
these sessions, leaders engaged employees in Leadership
Exchange conversations, bringing these principles and habits
to life through active dialogue and leading by example.
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To reinforce our Founders’

Growth Mindset, which underpins
our organisational culture, new
managers and first-time leaders
participated in the Leading with
Founders’ Growth Mindset
(“LFGM?”) course. The LFGM course
emphasised the three cultural pillars
— “Lead with Heart”, “Live to Serve”,
and “Love to Learn” — throughout
the year, which equipped our
leaders to champion this culture

in their personal and professional
spheres. We encourage our leaders
to embody these values and inspire
others, fostering a nurturing and
supportive organisational culture.

COMMITTED TO UPHOLDING
ETHICAL BEHAVIOUR

Amway’s commitment to upholding
anti-bribery and corruption laws is
unwavering. We maintain a strict
zero-tolerance stance on bribery and
corruption, championing integrity in
every facet of our operations. Our
comprehensive anti-bribery and
corruption policies and rigorous
compliance measures that safeguard
every employee and partner adhere
to the highest ethical standards. This
commitment not only safeguards our
reputation but also reinforces our
dedication to fostering a business
environment built on trust and
transparency.

To reinforce this commitment,
Amway has established
comprehensive policies, including
the Anti-Bribery and Corruption
(“ABAC”) Policy, Code of Conduct

and Ethics, and Whistleblower Policy.

All directors and employees are
required to declare that they have
read, understood and comply with
the ABAC Policy, Code of Conduct
and Ethics, and the Global Code of

Pillar 2: Nurturing People And Community

Conduct on an annual basis. These policies and codes are easily accessible
to the public via our website at www.amway.my and to our employees via our
internal Intranet.

In terms of reporting, Amway provides multiple whistleblowing channels,
including an online platform at www.ethicspoint.com, the Audit Committee
Chairperson, Company Secretary, and Human Resource Department, ensuring
confidentiality for both employees and external parties.

We conduct ABAC risk assessments for new vendors before onboarding them,
and they are required to sign a declaration of compliance with Amway’s ABAC
Policy. Additionally, ABAC clauses are included in our contracts with vendors
identified as higher risk and are incorporated into all Purchase Orders.

Moreover, we proactively identify corruption risks, establish preventive controls,
and monitor them through our Corporate Risk Register, which is updated
quarterly and presented to the Audit Committee. The Group’s risk assessment
covers the following key areas.

1 Personnel Bribery Business Associates 3 Public Officials
Risk Bribery Risk Bribery Risk

Anti-Bribery and Anti-Corruption Statistics for FY2023
100%

Percentage of Operations Assessed for Corruption-Related Risks

Number of Corruption Incidents None
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To uphold our commitment to integrity, all

employees are required to complete the annual 1, InFY2023,
Global Code of Conduct training organised - - 1000/0 of
by the Amway Global Compliance Team. All ‘S " our employees

Directors and certain department employees completed

are mandated to attend the US Foreign Corrupt the eLearning
Practices Act 1977 (“FCPA”) training and answer training on

the related questionnaire once every two years. anti-bribery and
Furthermore, we conduct comprehensive corruption.

eLearning modules on our ABAC Policy, Code of

Conduct and Ethics and Whistleblower Policy for
our Directors, employees and key affiliates team
who support Amway’s operations.

ABAC Training Attendance for FY2023
Do

100% 100% 100%

For a summary of our commitment to ethical conduct in our vendor
management and procurement practices, please turn to “Pillar 3: Wellbeing-
Focused and Responsible Products in this Sustainability Statement”.

PROTECTING OUR STAKEHOLDERS’ DATA AND PRIVACY

At Amway, safeguarding our customers’ data and privacy are paramount.

We adhere to stringent measures and protocols to ensure the security and
confidentiality of customer information. Our commitment to data protection
extends to comprehensive data security systems and employee training
programmes such as cybersecurity training that emphasise the importance of
data privacy and the need to stem data breaches.

Annual Report 2023

During the year in review, the Group
conducted Amway’s 2023 Annual
Information Security Training
programme which is a thorough
computer-based training programme
designed to educate employees on
information security principles, best
practices, and essential Payment
Card Industry (“PCI”) topics.

We also invest in cutting-edge
technology and compliance with data
protection regulations to prevent any
breaches or losses of customer data.
Our dedication to privacy and data
security underscores our unwavering
commitment to maintaining trust

and integrity in all our customer
relationships. Amway’s Information
Security Risk Team conducts

vendor risk assessment to ensure
service providers who handle data
or systems on behalf of Amway have
the capabilities to handle the data
and information systems securely.

[
- For FY2023, we reported
_,@\_ Zero substantiated
complaints concerning
breaches of customer
privacy and losses of
customer data.
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The Group also implemented the following initiatives during the year in
review:

.

Monthly EHS Knowledge Series Sharing: This initiative aims
to regularly share information on diverse safety, health, and
environmental topics within Amway. The goal of this initiative

is to keep everyone updated with best practices and essential
protocols for a safer work environment.

New First Aid Room at the Amway Headquarters, Petaling
Jaya (“HQ PJ”): The new First Aid Room at our HQ PJ reflects
our commitment to employee wellbeing. It serves as a temporary
respite for unwell employees during work hours, equipped with
essential supplies for immediate aid.

Training Sessions: A series of training sessions were provided
to both employees and the EHS Committee, including:

* Incident Commander and Crisis Management Team

Training
STRENGTHENING WORKPLACE » Risk Management using HIRARC 2.0 for Accident
HEALTH AND SAFETY Prevention
Amway places the utmost importance on +  SHO Engagement 2023 focused on ZERO Application
health and safety, prioritising it as a key Rejection

consideration of its Sustainability Strategic

* Managing Ergonomic Injuries at the Workplace
Framework. The Group is dedicated to

fostering a workplace environment that not * Material Handling Equipment Training

only meets safety standards but also instils - Chemical Safety Training

a sense of security and wellbeing among its

employees and workers. This commitment to * Lockout Tagout (“LOTO”) and Electrical Safety Training

safety ensures that every team member can
perform their duties in optimal conditions, thus
contributing to the overall productivity and

o These comprehensive initiatives have helped the Group to maintain its
morale of the organisation.

successful run of zero work-related fatalities and a lost-time incident
Following detailed risk assessments in rate of zero, thus underscoring Amway’s unwavering commitment to
FY2022 and FY2023, Amway has committed maintaining the highest standards of workplace health and safety.

to enhancing the Group’s Occupational

Health and Safety (*OHS”) measures. On Health and Safety Statistics for FY2023

6 October 2023, the Group’s Managing .
Director officially endorsed and recognised Ntumc:)erdof employees trained on health and safety 377
standards

the Amway Environmental, Safety and Health
(“EHS”) Policy. This initiative affirms Amway’s Number of work-related fatalities None
commitment to compliance and provides clear
EHS guidelines for our employees at all levels.
To ensure comprehensive understanding and
inclusivity, the policy was made available in
both English and Bahasa Malaysia.

Lost-time incident rate 0
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Equipping Our Employees for Success

Amway is dedicated to fostering the development and educational

potential of its employees. By offering a diverse

range of courses

and training sessions, the Group aims to enhance employees’ skills,
technical expertise, and proficiency. This initiative aligns with the “Love
to Learn” habit emphasised in the Amway Founders’ Growth Mindset

framework.

In addition to the various ethics, ABAC and EHS training sessions
above, Amway also organised the following Employee Competency and

Technical Training during the year in review:

Designing and
Delivering
Convincing

Presentations Export
and Import

Art of Managing Working With
Expectations Versatility

High-Performance

Situational

Leadership

Industrial Relation
Crucial

Intercom
Communication

For FY2023, we streamlined our training approa

Managing Business
Relationships

Writing Skills

Continuous
Improvement

ch by introducing

shorter, yet more intensive sessions, resulting in a reduction in training

hours compared to the previous year.

Total Hours of Training

FY2021 FY2022

FY2023

3,048 6,042

Total Training Hours by Employee Category:

Executives

3,422

4,004

Directors

p

Annual Report 2023

Curbing Unauthorised Selling

Amway’s commitment to ethics extends
beyond our educational efforts and
encompasses our proactive measures to curb
the unauthorised selling of our products on
eCommerce platforms. Our collaboration with
the Direct Selling Association of Malaysia
(“DSAM”) plays a crucial role in addressing
these issues with the Ministry of Domestic
Trade and Cost of Living (“KPDN”). We are
dedicated to enhancing and continuously
refining our strategies to prevent unauthorised
online sales. Our initiatives include:

* Conducting monthly reviews and
verifications of awards and rewards to
promote Healthy Business Building among
ABOs;

* Removing Amway products from
eCommerce platforms via the Intellectual
Property Rights (“IPR”) portal and
pursuing legal action when necessary;

» Holding regular meetings with ABO
Leaders and sharing educational materials
with ABOs;

* Regularly updating our rules, making
enforcement and sanction statistics more
visible to discourage non-compliance;

* Educating ABOs on maintaining a
conducive business environment for long-
term profitability;

« Developing and delivering social media
content and training to emphasise the
importance of adhering to Amway’s rules,
policies, standards, and guidelines; and

» Strengthening the awareness of Amway
Values and Founders’ Fundamentals
through rules strategy initiatives.

These strategies are crucial for upholding the
integrity of Amway’s operations and fostering
the success of our Amway Business Owners.
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Cultivating A Holistic Work
Environment

Amway is dedicated to creating a
comprehensive work environment
that supports a healthy balance
between work and life for all our
employees. In this spirit, Amway
Malaysia upholds the Work by
Design 2.0 initiative for employees
of diverse ages and genders. This
initiative is designed to align with our
culture and values while ensuring
employee wellbeing and meeting the
needs of our ABOs and customers.

In FY2023, we intensified our
support for mental health by
advancing our Employee Assistance
Programme (“EAP”). We introduced
a new Online Resource Page for
the EAP which provides all Amway
employees with a central hub

where they can access a variety of
psychological assessments. These
tools offer valuable perspectives on
each individual’s psychological and
emotional wellbeing. Additionally,
we have organised educational
sessions on two critical mental
health topics: “Self-Care and Love”
and “The Power of Mind in Dealing
with Stress”, underscoring our
dedication to the mental wellbeing of
our team.

In ensuring the wellbeing of our
employees, Amway upholds a strict
no-tolerance stance for any kind of
human violation and has established
the necessary mechanics to ensure
their rights are protected. To prioritise
our employees’ voices, we have
implemented all the necessary
channels for them to report
grievances or violations.

I
A For FY2023, we reported
B 4 '~ ZerO0 substantiated
complaints concerning
human rights violations.

Beyond the initiatives previously mentioned, Amway enhances its employees’
retirement plans by contributing to the Employees Provident Fund (“EPF”) at

a rate surpassing the mandatory requirement. This gesture aims to aid our
employees in securing a financially stable retirement. Furthermore, Amway
offers an array of benefits to our employees, all of which fall under our FlexBen
programme. This programme allows employees the flexibility to tailor their
benefits according to their unique lifestyle and personal needs. Some of these
benefits can be seen as follows:

Comprehensive medical screenings for employees

*

Access to employee assistance programmes

Talks and seminars focused on mental and physical health
Virtual exercise programmes designed for employees

[

A Staff Entitlement Wallet that enables employees to select and
redeem Amway products

Exclusive discounts on the ARTISTRY makeup range for
female employees
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Pillar 2: Nurturing People And Community

Bolstering Employee Engagement Activities

Employee engagement activities remain a key factor in nurturing the Group’s team spirit and promoting effective internal
communication at Amway. With this in mind, we prioritise organising events and activities for our employees. These
initiatives are designed not only to boost positive employee engagement but also to inspire our team members to embrace
healthy hobbies.

The following are among the activities we organised in FY2023:

o1~
Health Awareness

N

Nutrilite Mental Health Support World Health Day Body Movement and
Gut Reset Employees :  Employee Assistance Programme Celebration : Alignment Workshop
Programme Enhancement ; ;

Mental Health Talks
Mental Health Carnival

Recognition & Appreciation

Spark Enhancement One Time Token Appreciation Annual Dinner International Women'’s
Employee Recognition : :  Day Celebration
Programme : :

Employee Welfare

Insurance and Chiropractic Services Reimbursement Currency
MyFlex Benefits Enhancement X

N9 S
G,

Employee Engagement

Laser Tag Whitewater Amway : Bowling : Waterfall Juice Day Fruit Fiesta
:  Rafting : Paintball : Tournament : Picnic : with Phyto
: Tournament : : 1.0and 2.0
2023 : :
oty
Employee Satisfaction g

e-Suggestion Box

-~
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Sustainability Statement (cont’d)

CARING FOR THE COMMUNITY

Amway’s dedication to promoting “better and healthier lives” stretches beyond our health and wellbeing products and is
evident in our Corporate Social Responsibility (“CSR”) endeavours. These include our volunteer activities which enables
our employees to make a meaningful difference in communities. These initiatives are central to our mission, driving our
workforce to contribute positively, and reinforcing Amway’s role in societal development beyond our business operations.

Amway Volunteers @ RTH Sungai Buloh

One of our CSR highlights for FY2023 was the launch of our
Amway Volunteers initiative, a study aid programme which
saw our employees provide free tuition to students at Rumah
Tunas Harapan (“RTH”) Sungai Buloh. Hailing from various
departments and locations, our 10 employees tutored

the children, aged 7 to 17, in English, Mathematics and
Science. Several dedicated volunteers have extended their
support by engaging family members to offer supplementary
lessons on weekends, both in-person and virtually. Since

its commencement in June, these committed individuals
have collectively dedicated an outstanding 83 hours to this
impactful initiative.

Blood Donation Drive = w' ‘i“'

2 >I ~ H‘ . h

In October 2023, the Group organised a Blood Donation
Campaign. Held at the Amway Brand Experience Centre
at HQ PJ, the event saw 162 employees, ABOs and APCs
voluntarily donate blood. These donations will go a long
way in helping those who are battling illnesses, undergoing
surgeries, or facing emergencies where blood transfusions
are essential.

Turkey Earthquake Disaster Relief Projek HeadSTART

In response to the devastating earthquake in Turkey, Beyond our volunteer efforts, Amway reinforces its
Amway engaged in a global humanitarian relief effort. dedication to offering underprivileged youths valuable
An initial donation of US$200,000 was made by Amway internship experiences through Projek HeadSTART.
Global to the Red Cross to support the local Red Crescent This six-month programme is split evenly between

in Turkey. Complementing this, the Amway Malaysia hands-on technical training and administrative skill
team raised over RM66,000 through the Malaysian development. In FY2023, the initiative did not take-off
Red Crescent Society (“MRCS”), with Amway Global due to a lack of suitable candidates even though the
matching the contributions from Amway employees and Group had reached out to the Department of Social
ABOs worldwide. This contribution helped MRCS to send Welfare to recruit apprentices.

relief and basic aid items to victims of the devastating
earthquake in the affected areas.
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In total, our CSR efforts for FY2023 saw Amway achieve the following results:

Corporate Social Responsibility
Statistics for FY2023

o8 !

Number of volunteers Number of volunteer hours

12 83

%

Total number of beneficiaries/communities impacted by our investment

1 4 Ch i Id ren (Amway Volunteers)

o

Total amount invested in the community where the target beneficiaries are external to the listed issuer

RM 66,023-30 (Turkey Earthquake Relief Fund)
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Sustainability Statement (cont’d)

Pillar 3: Wellbeing-Focused And Responsible Products

Amway places paramount importance on the quality, safety and environmental impact of our products, a commitment
that guides our operational ethos. Our commitment extends from responsible sourcing and eco-friendly manufacturing to
sustainable branding, all in line with the Amway promise of excellence. This approach ensures we maintain the highest
health, safety, and environmental standards throughout our operations, a core aspect of our initiatives under Pillar 3.

Pillar 3: WELLBEING-FOCUSED AND RESPONSIBLE PRODUCTS

Responsible Sourcing and Energy Use and GHG
Supply Chain Emissions
Packaging and Waste Water Use

CLEAN WATER 12 RESPONSIBLE 13 CLIMATE
AND SANITATION CONSUMPTION ACTION
AND PRODUCTION

4] o | @

SOURCING RESPONSIBLY This step aligns with our strategic initiative to cultivate long-term
partnerships with key suppliers through our comprehensive supplier
management programme. This rigorous programme regularly
evaluates our suppliers’ performance and facilitates dialogue on
fostering mutual growth. It also helps to optimise contributions and to
ensure a steady supply from our contracted vendors. Furthermore, to
ensure that our procurement expenditure remains above board, the
Group closely monitors its proportion of spending on local suppliers.
As we import our core products from Amway Global in the United
States, our expenditure on local resources has a relatively minor
impact. The Group’s expenditure for FY2023 is as follows:

As environmental consciousness increases in
significance, consumer preferences continue
to pivot towards brands offering transparency
in product origins. With more consumers
desiring assurance in the safety and quality
of the products they purchase, brands with

a reputation for ethical and responsible
practices are becoming increasingly favoured.

Amway prioritises transparency in its
product marketing and branding efforts. I
Our commitment is evident from the \
traceability of our Nutrilite range to our 39% Proportion of Spending on Local Suppliers
steadfast Amway Promise and comprehensive
after-sales support, ensuring our products

meet the highest standards of quality and On our end, Amway mandates that every employee undergoes

assurance. mandatory Code of Business Conduct training. This initiative,
endorsed by our Senior Leadership and Board of Directors,

Vendor Management and Procurement reinforces our

Practices commitment to L

responsible and
accountable business
practices in all
interactions with our
suppliers and partners.

In our operations, we are diligent in ensuring
our sourcing and supply chain practices are
aligned with the principles of responsibility
and sustainability. To this end, Amway
enhanced its procurement process by
implementing a new Vendor Anti-Bribery
and Corruption due diligence process in

2023. This process, which is implemented Aoy

—— prior to onboarding a new vendor, is part of YALW

66 our enhanced anti-bribery and corruption FROGRAMME
— measures.

y
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Pillar 3: Wellbeing-Focused And Responsible Products

As our role as a provider of health and wellbeing
solutions expands, the urgency to adopt
environmentally conscious practices intensifies.
The Group acknowledges this need for responsible
environmental stewardship and is fully dedicated to
embracing and implementing good environmental
practices.

The Group’s energy management strategy focuses on
reducing our carbon footprint over time and achieving cost
savings for the Group. We do this by raising awareness

=
among our staff about energy conservation, using energy- E E
efficient machinery, and incorporating energy-saving designs f =
in our facilities. We also closely monitor our electricity % < = 3
consumption to ensure efficiency. For the year in review, E E :'
we recorded total energy consumption of 2,496,318 kilowatt Total Energy § o~
hour (“kWh”) which marks an increase of 10% from 2,274,771 Consumption N
kWh in the preceding year. The uptick in energy consumption in kilowatt hour &
during FY2023 is primarily attributed to the heightened (“kWh”)
activities held at our HQ PJ, particularly in the Office Block,
meeting rooms, and training halls. FY2021 FY2022 FY2023

To mitigate our energy consumption, Amway’s Go Green initiative, launched in July 2023, focuses on the
implementation of solar panels and EV charging stations at our Office Block. This initiative, which emphasises our
focus on environmental sustainability, aims to reduce non-renewable energy consumption by around 30%.
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‘ Waste Management

The following graph illustrates the total weight of the waste that Amway

68

In terms of waste management,
Amway carries out an office-wide
waste reduction programme that
serves to separate general waste
from disposal. This programme
focuses mostly on waste generated
by our employees as it is part of
our larger initiative to reduce office
waste at our HQ PJ. Additionally,
the Group regularly encourages
sustainability and recycling.

In our retail operations, we have
taken decisive steps towards
environmental conservation by
eliminating single-use plastic bags.
This initiative, which will potentially
reduce the usage of around
400,000 plastic bags annually,
was initially implemented at our
Penang, Perai, and Seremban
shops in August 2023 and was
fully rolled out across all our stores
by December. In place of single-
use options, we have introduced
reusable bags made with post-
consumer recycled material

for sale. This initiative aims to
encourage ABOs and APCs to
adopt more sustainable practices
by bringing their own bags or
opting for these eco-friendly
alternatives.

Similarly, we are opting for more
sustainable packaging in our
shipping operations by doing away
with carbon ribbon and using
recycled shrink wrap and thermal
print labels for all shipments. We
have also introduced recyclable
air pillows as part of our delivery
packaging. Both these initiatives
are in line with our direction to
transition to circular packaging for
the long-term. Our “digital-first”
operations philosophy, which we
have been implementing for the
past few years, is expected to
reduce printed pages by more than
20 million pages annually.

generated in FY2023 in metric tonnes (“MT”), and a breakdown of this
total by the composition of the waste.

s 5 5 =
FY2021 FY2022 FY2023
Total Total Total
302.60 MT 328.17 MT 318.84 MT

B Landfill Waste B Recyclable Waste

For FY2023, the Group recycled approximately 74% or 238.86 MT of
general waste. This included materials such as carton boxes, mixed
paper, plastic bottles, aluminium cans, and plastic shrink wrap. All
remaining general waste was properly disposed of in landfills. The 5%
decrease in recycled items in FY2023 was attributable to our adoption of
a digital-first approach which saw us transition from a physical to digital
welcome pack and product catalogue. This shift has significantly reduced
paper usage and minimised the volume of material that needs to be
recycled with each update.

The Group maintains its commitment to environmentally responsible waste
disposal, encompassing both non-hazardous and hazardous waste, in
accordance with ethical and environmental standards. In FY2023, over
90% of the non-hazardous waste we disposed of consisted of carton
boxes, plastic bottles and mixed paper. We also responsibly disposed

of a total of 33.52 MT of hazardous waste, which originated primarily

from e-Waste generated through our eSpring and Atmosphere Trade-In
Programme by those who traded in their existing units for new units.

Amway prioritises environmental sustainability in our eCommerce
operations by employing shipping materials that are sustainable,
recyclable, or compostable to significantly minimise our landfill
contributions. Moreover, we are committed to responsible waste disposal
and prioritising recycling wherever feasible.

: Total Recycling

s for FY2023
Non-Hazardous
Waste

205.34 MT

Hazardous Waste

33.52 MT




Amway (Malaysia) Holdings Berhad Annual Report 2023

Wellbeing-Focused And Responsible Products

Water Management

Amway actively seeks to minimise water usage at our HQ
PJ, with our conservation efforts primarily focused on daily
facility use by employees, ABOs, APCs, and visitors. In
FY2022, we upgraded our restroom facilities, including

the installation of self-closing faucets and low-flow dual

flush WCs. This initiative has helped us to reduce water Total Volume

consumption by 50% and 25% respectively which resulted of Water Used

in a decrease in the total amount of water used in FY2023. in Megalitres

Additionally, we transformed our facade fishpond into a (“MI”)

fixed water feature, which requires water changes only FY2021 FY2022 FY2023

quarterly instead of regularly. Completed in early FY2023,
both of these upgrades underscore our commitment to
responsible water management.
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Sustainability Statement (cont’d)

The Way Forward

As Amway continues its sustainability journey, the focus remains firmly on enhancing and adhering to the established
Sustainability Strategic Framework, the three core Pillars, and the comprehensive initiatives which we introduced in
FY2023.

Driven by a clear vision for sustainability, Amway’s Board and Sustainability Committees are unwavering in their efforts
to collaborate with all organisational tiers and relevant external bodies. By integrating sustainability into our strategic and
operational fabric, Amway is poised to sustain its current trajectory of growth while reinforcing its capacity for sustainable
value creation for the long run.
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Performance Data Table

MATERIALITY
PILLARS MATTERS INDICATORS UNIT FY2021 FY2022 FY2023
Building  Diversity, Equity Total Core ABO Force Size Number 296,000 326,000 317,000
Entrepreneurs and Inclusion Total Core APC Force Size Number  Launched 128,000 87,000
Total Core ABO Force Size by Percentage
Gender
Male - - 30
Female - - 70
Total Core APC Force Size by  Percentage
Gender
Male - - 26
Female - - 74
Total Core ABO Force Size Percentage
by Age
Under-35 - - 37
Above-35 - - 63
Total Core APC Force Size Percentage
by Age
Under-35 - - 46
Above-35 - - 54
Nurturing People * Employee Welfare Percentage of employees that Percentage - 24 58]
& Community & Growth are contractors or temporary
* Engaged staff

Communities
 Diversity, Equity
and Inclusion

Percentage of employees by Percentage
gender for each employee

: category
» Data Privacy & .
Protection Executives - Male - - 38
» Occupational Executives - Female - - 62
Health & Safety Non-Executives - Male = = 46
« Ethical Business .
Non-Executives - Female - - 54

Practices

Percentage of employees by Percentage
age group for each employee

category
Executives - Under 30 - - 15
Executives - Between 31-40 - - 43
Executives - Between 41-50 - - 85
Executives - Above 50 - - 9
Non-Executives - Under 30 - - 28
Non-Executives - Between - -
31-40 37
Non-Executives - Between - -
41-50 26
Non-Executives - Above 50 - - 9
Percentage of directors by Percentage
gender group
Male 62 62 62

Female 38 38 38
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MATERIALITY
PILLARS MATTERS INDICATORS FY2021 FY2022 FY2023
Nurturing People Percentage of directors by Percentage
& Community age group

Between 50-59 - - 38
Above-60 - - 62

Total number of employee Number

turnover by employee

category
Executives - - 20
Non-Executives - - 11

Percentage of operations Percentage - - 100

assessed for corruption-

related risks

Confirmed incidents of Number - - 0

corruption and action taken

Percentage of employees Percentage

who have received training on

anti-corruption by employee

category
Directors - - 100
Executives - - 100
Non-Executives - - 100

Total hours of training Hours 3,048 6,042 4,004

Total hours of training by Hours

employee category
Directors - - 2
Executives - - 3,422
Non-Executives - - 580

Ongoing advocacy efforts Narrative
on unauthorised selling on
third-party platforms

Monthly reviews for Healthy
Business Building

Removing Amway products from
eCommerce platforms through
Intellectual Property Rights portal
Regular meetings and education for
ABO Leaders

Updating rules and visible
enforcement statistics

Educating ABOs for a conducive
business environment
Developing social media content
and training on rule adherence
Strengthening awareness of
Amway Values and Founders’
Fundamentals

Number of substantiated Number - - 0
complaints concerning human

rights violations

Number of substantiated Number - - 0

complaints concerning
breaches of customer privacy
and losses of customer data
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MATERIALITY
PILLARS MATTERS INDICATORS UNIT FY2021 FY2022 FY2023
Nurturing Number of employees Number - - 377
People & trained on health and
Community safety standards
Number of work- Number - - 0
related fatalities
Lost time incident rate Number - - 0
Number of volunteers Number - - 12
Number of volunteer Number - - 83
hours
Total number of Number - - 14
beneficiaries of
the investment in
communities
Total amount invested Ringgit - - RM66,023.30
in the community
where the target
beneficiaries are
external to the listed
issuer
Number of internship Number - - Projek
opportunities HeadSTART
did not
take-off due
to a lack
of suitable
candidates
Wellbeing- Responsible Proportion of spending  Percentage - - 39
Focused Sourcing and on local suppliers
|§es dp°r13'b'e ﬁ“pl‘("y Gl . Total energy kilowatt 1,697,155 2,274,771 2496,318
roaucts ackaging an consumption hour
Waste
Energy Use and Total waste generated Metric 302.60 328.17 318.84
GHG Emissions tonnes
hiEiEr e Total waste directed to ~ Metric 87.57 77.32 79.98
disposal tonnes
Total waste diverted Metric 215.03 250.85 238.86
from disposal tonnes
Total recycling Metric - - 33.52
(hazardous waste) tonnes
Total recycling Metric -- -- 205.34
(non-hazardous waste) tonnes
Total volume of water Megalitres 9.31 13.98 12.86

STATEMENT OF ASSURANCE

used

This Sustainability Statement has not been subjected to any assurance process. This is largely due to the Group
consolidating its efforts to focus on the current priority of realigning its Sustainability Strategic Framework with the new
requirements outlined by Bursa Securities. We will look into conducting an assurance process for Amway’s forthcoming

reports.
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Strengthening the Nutrilite Brand via the “Live Your Best” Campaign

February to December 2023 saw Amway strengthening Nutril
Best” campaign. Underscoring Nutrilite's commitment to helpi

ite’s brand presence by launching the nationwide “Live Your
ng people live their best lives by providing them with long-

term, holistic solutions for healthier and better living, the campaign elevated the Nutrilite brand association beyond mere
product and supplement consumption to that of a holistic lifestyle that every household in Malaysia can adopt. The “Live
Your Best” campaign did much to bolster Nutrilite brand awareness as well as enhance the credibility and confidence of
Amway Business Owners (“ABOs”) as they introduced the advantages of the brand and its offerings.

To amplify the Nutrilite brand image, three Malaysian national
sporting heroes — Goh Sze Fei, the national badminton
player; Nur Dhabitah Sabri, the national diver; and Shahrul
Saad, the national footballer — were appointed as the brand’s
ambassadors. Given the many sporting accolades they

have received in their respective fields, their determination
and ambition for success, as well as their public-friendly
personas, this “awesome threesome” perfectly encapsulated
the Nutrilite brand spirit.

Nutrilite also made its presence felt in the digital landscape
with a short brand video that featured all three national
athletes on YouTube, Facebook and Instagram. The video
garnered over 10 million views across social platforms,
generating more than 41 million impressions and reaching
over 17 million users nationwide. “Live Your Best” campaign
videos were also made accessible on the Amway InfoHub,
creating greater credibility and confidence for the ABOs to
grow their Nutrilite businesses.

All'in all, the “Live Your Best” campaign went a long way

in helping strengthen the Nutrilite brand reputation, laying

a solid foundation for Amway’s ABOs, and helping more
Malaysians live their best lives. While the campaign has
proven very successful and made a resounding impact,
efforts are underway to maintain the good momentum gained
with Amway planning to roll out more of such initiatives in the
future.

Live Your Best
with hodykey
by NUTRILITE™

A healthier & yummier
milk tea choice.

DHABITAH SABRI
[

GNUTRILITE

Exclusively from Amway

ENUTRILITE #NUTRILIEH

&
STAY HEALTHY,
) ON-THE-GO.

Goh Sze Fei always keeps
Nutrilite Mixed Probiotic with
Chicory Root Extract handy.

Bring it anywhere
and keep your
gut healthy.

4NUTRILITE

=B
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Unveiling the New ARTISTRY STUDIO™ SKIN at the Teen Studio Carnival

On'the
Go Glow

Done
with Zit!

In March 2023, Amway celebrated the launch of the ARTISTRY STUDIO™ SKIN product range, with the Teen Studio
Carnival, ARTISTRY's first major beauty event of the year. ARTISTRY STUDIO™ SKIN is an all-new range of skincare
products consisting of seven products that are specially formulated for youthful skin. More than 2,000 Leaders and ABOs
attended the event held at Plaza Arkadia, Kuala Lumpur, which featured exciting carnival attractions, enlightening sessions,
and captivating stage performances to commemorate the release of the long-awaited skincare range.

Among the event’s highlights was
the ARTISTRY Pop-Up store
where attendees could acquire

the new ARTISTRY STUDIO™
SKIN products. A dedicated
TikTok corner and numerous photo
booths offered ample opportunities
for user-generated content to
strengthen ABOs’ connections
with the ARTISTRY brand. As
twilight approached, the ARTISTRY
STUDIO™ SKIN range illuminated
the stage with vibrant neon lights.
Lanny from HITZ Sarawak, serving
as the event’s host, initiated the
stage programmes while the
audience were treated to the first
public unveiling of the “| Am Gen
Glow” Official Music Video.

Mike Duong, Managing Director of
Amway Malaysia & Brunei, Indonesia
and Singapore, kicked off the
evening’s programme with a rousing
speech aimed at motivating ABOs

to continue growing their business
by introducing the new ARTISTRY
STUDIO™ SKIN range to a younger
demographic. A testimonial video
featuring seven teenage panellists
was screened and the same
panellists were invited on stage for

a live Q&A session. Chief Marketing
Officer Joanne Chong then delivered
her address about the new range,
along with a sneak peek of the
forthcoming launch of ARTISTRY
SKIN NUTRITION Multi-Defense UV
Protect SPF50+/PA++++.

Popular teenage content creators,
Nyokki and Alyssa, then took to
the stage to perform the “I Am Gen
Glow” theme song, followed by a
meet-and-greet session with their
fans. The evening concluded on a
high note with renowned local DJ
Ashley taking the stage, spinning
remixes of popular viral songs as
attendees danced the night away.
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In July 2023, Amway assembled its creme de la creme under one roof at the
Malaysia International Trade and Exhibition Centre (“MITEC”) for the highly
anticipated National Leadership Conference & Dinner. The event kicked off with
a grand entry by key Amway Leaders before shifting to the long-awaited theme
reveal, "Live Your Best". Video messages from Co-Chairman of Amway Global,
Steve Van Andel and Chief Executive Officer Milind Pant further expounded the
importance of embracing one's best self.

APAC

MEMBER S <’ T w ! MEMBER S

Regional President, Asia & Chief
Strategy & Corporate Development
Officer Asha Gupta then took to
the stage to deliver a compelling
keynote address, followed by Mike
Duong, Managing Director of Amway
Malaysia & Brunei, Indonesia and
Singapore, who unveiled Amway's
revolutionary Big Health direction,
emphasising the Company's
commitment to promoting holistic
wellbeing and healthy living.

An element of surprise was added
when a “video call” was made to

the President of Nutrilite Health
Institute Dr. Sam Rehnborg,

who then appeared in person to
present an inspiring message. A
touching Nutrilite Anniversary video
followed recounting the Company's
achievements, thanks to the collective
efforts of its ABOs. The Amway
Diamond Advisory Council (“ADAC”)
Chairman then introduced the 2023
ADAC members, past members and
welcomed new ones.
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L

Next, Joanne Chong, Chief Marketing Officer, shared

the remarkable results of the Nutrilite Gut Reset Weight
Management Programme, accompanied by testimonials
from the ABOs who had pioneered the pilot initiative.
Participants also had a sneak peek into the ARTISTRY
LABS Retexturizing System, the Nutrilite 90" Anniversary
Retailing Campaign, and the revamped Amway Loyalty
Programme.

Jennifer Wang, Chief Sales and Experience Officer,
then delivered crucial sales updates, particularly on

the new PY24 Core Plus and the upgraded Non-Cash
Award Programme, as well as unveiled the 2024 Amway
Leadership Seminar destination in Osaka, Japan. The
event skyrocketed when Mike Duong and Asha Gupta
together unveiled the location of the highly coveted
upcoming Diamond Invitational in Switzerland.

Attendees were also treated to product and photo booths,
and a sumptuous dinner. Altogether, the memorable event
was a celebration of unity, excellence, and personal growth.
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Event Highlights (cont'd)

Celebrating Amway Leaders at the 2021 Amway Leadership Seminar in Alaska

More than 1,300 qualifiers took part in the 2021 Amway Leadership Seminar
(“ALS”), which involved an extraordinary cruise and trek across Alaska.

Mike Duong, Managing Director of Amway Malaysia & Brunei, Indonesia and
Singapore, kickstarted the programme with his opening speech aboard the
cruise ship Ovation of the Seas to qualifiers. ALS participants were then divided
into two groups. The first group had the opportunity to visit Sitka, where they
enjoyed kayaking, explored national parks, and experienced an authentic
homestead setting. The second group journeyed to Ketchikan where they
relished in a wildlife cruise, an amphibian boat tour, and a tour of native villages.

Both groups then met up in Skagway, a former gold-rush-era town. Qualifiers
also had the choice of a scenic journey aboard the White Pass Scenic Railway
or the Alaska White Pass and Yukon Alpine route by bus before trying their hand
at gold panning at Alaska 360's Dredge Town. In Juneau, some Leaders visited
the Mendenhall Glacier Visitor Centre and Nugget Falls, while others enjoyed
whale watching and a wildlife cruise. Leaders were also treated to a buffet at
the Gold Creek Salmon Bake, featuring freshly caught wild Alaskan salmon and
Alaskan Dungeness Crabs.
——____ L
T

Amway Day saw Leaders gathering at the Royal Theatre aboard the Ovation of
the Seas. The event commenced with formal recognition of the achievements of
the Leaders who had qualified for the 2021 ALS Alaska, the 2020 ALS Sydney
and the newly qualified Diamonds. As the evening progressed, Leaders dressed
up in their best to showcase their dance moves at the Gala Dinner and Dance
event themed “Dancing Queens and Kings”. The final leg of the journey brought
our Leaders to Victoria, Canada, a fitting close to an unforgettable cruise and
adventure across Alaska.
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Highlights of the ARTISTRY Beauty Camp 2023

CARTISTRYS

In September 2023, Amway unveiled
the ARTISTRY LABS Retexturizing
System at the World Trade Centre

in Kuala Lumpur during its annual
ARTISTRY Beauty Camp.

The event commenced with an
opening speech by Mike Duong,
Managing Director of Amway
Malaysia & Brunei, Indonesia and
Singapore, followed by Founders
Crown Ambassador Eva Wong and
Founders Executive Diamond Norul
Huda Musa sharing their secrets and
strategies for building and nurturing
a beauty community. Next, Dr. Rong
Kong, Amway's Principal Research
Scientist in Skin Science, revealed
the science and technology behind
the brand-new ARTISTRY LABS
Retexturizing System. His insights
proved valuable to ABOs looking to
introduce the new ARTISTRY LABS
product to potential prospects.

One of the event’s attractions was the ARTISTRY LABS Experiential Corner.
The booths provided ABOs with the opportunity to explore the new product
range, participate in games and experiment with Instagram filters. Photo
booths were set up to allow our ABOs to create engaging user-generated
content to strengthen their connections with the ARTISTRY brand. An exclusive
preview was offered to our Diamond Leaders at the ARTISTRY Beauty Bar for
ARTISTRY Future Glow. This collection showcased a range of daily makeup
essentials, including face and eye products that were launched in November
2023.

As a fitting close to Beauty Camp 2023, ABOs participated in an official
graduation ceremony, providing them the opportunity to commemorate the event
with group photographs alongside the event’s speakers and leaders.
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Event Highlights (cont'd)

October 2023 saw Amway marking
another historic milestone as it
celebrated Nutrilite Experience

Day to commemorate the 90™
anniversary of Nutrilite's commitment
to health. Held at MITEC, the event
drew nearly 7,000 attendees, ABO
Leaders, ABOs and APCs from
Malaysia, Singapore, Brunei and
Indonesia.

The day consisted of two segments:
the Nutrilite Experience Day Expo
and the Exclusive Leadership

Rally. At the expo, ABOs and APCs
explored various offerings, one of
which was the Nutrilite Time Tunnel,
which showcased the brand's history.
The interactive traceability wall
highlighted Nutrilite's commitment

to purity, while the gut reset booth
offered gut reset smoothies. Nutrilite
Ambassadors, and national athletes,
Nur Dhabitah Sabri and Goh Sze Fei,
joined the festivities. They shared
their Nutrilite stories and engaged

in a brief Q&A session about how
Nutrilite supports their lifestyles and
enhances their performances.

Commemorating 90 Years of Nutrilite: Nutrilite Experience Day and Exclusive Leadership Rally

The Exclusive Leadership Rally was graced by distinguished guests which
included the Co-Chairmen of Amway Global, Doug DeVos and Steve Van
Andel; President of the Nutrilite Health Institute Dr. Sam Rehnborg; Chief
Executive Officer Milind Pant; and Regional President, Asia & Chief Strategy
& Corporate Development Officer Asha Gupta. They focused on Amway's
global perspective and its dedication to Big Health.

Mike Duong, Managing Director of Amway Malaysia & Brunei, Indonesia and k-
Singapore, also addressed participants, emphasising Amway and Nutrilite's

role in supporting the Malaysian Government's efforts to combat non-
communicable diseases. Chief Sales and Experience Officer Jennifer Wang

and Chief Marketing Officer Joanne Chong then highlighted the programme's
significance in fostering a sense of community and ensuring sustainability.

The day ended with participants of the Nutrilite Gut Reset Weight

Management programme sharing their personal transformation stories that

deeply resonated with the audience.

Nutrilite Experience Day was not
only a celebration of Nutrilite's .
90-year journey but also did nl'lt: -
much to ignite enthusiasm for - L
the future. Withgeompelling

narratives and'a’ mitment toms
healthy i ,thecfau\;hl.m ed i°

a pivotal chapterin N utrilit
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2023 Awards & Achievements

Recognised for Product Excellence

In FY2023, Amway’s commitment to 1. Reader’s Digest Trusted Brand Awards 2023

producf excellence was once aga_in_ At the Reader’s Digest Trusted Brand Awards 2023, two of
recognised through several prestigious Amway’s flagship products received accolades for their consistent
awards. quality and consumer trust. Renowned vitamin and supplement

brand, Nutrilite, was awarded the Gold Award in the Vitamins/
Supplements Category for the 19" consecutive year. Additionally,
eSpring, Amway'’s innovative water treatment system, received
the Gold Award in the Water Purifiers category for the 18" year in
a row, reflecting its superiority in providing safe and clean drinking
water.

These awards in 2023 honour Amway’s
product excellence and sustainable
initiatives and reinforce the Group’s
position as a leader in the health and
wellbeing industry, and environmental
stewardship.

2. Frost & Sullivan Asia-Pacific Best Practices Award

For the 14" consecutive year, eSpring also won the Frost &
Sullivan Asia-Pacific Home Water Treatment Competitive Strategy
Leadership Award.

3. 7t Sustainable Farm Award

Amway’s dedication to sustainability was celebrated with the

Nutrilite Brazil Farm receiving its 7" Sustainable Farm Award.
This accolade was presented by Globo Rural in recognition of
the farm’s exemplary agricultural practices.rNutrilite Farm
in Ubajara (CE) stood ong large rural properties for its

sustainable practice hting Amway’s commitment to
environmentall nd sustainable agriculture.
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Directors’ Profiles

Abd Malik Bin A Rahman Nationality ~ Malaysian

Chairman, Senior Independent Non-Executive Director -
Gender Male

Age 76

Abd Malik Bin A Rahman (En. Abd Malik) was appointed a Director of
Amway (Malaysia) Holdings Berhad ("AMHB") on 1 January 2019. He was
appointed as the Chairman and Senior Independent Non-Executive Director
of AMHB on 24 May 2023.

He is a Chartered Accountant member of the Malaysian Institute of
Accountants (“MIA”), a Fellow of the Association of Chartered Certified
Accountants (UK) (“ACCA”), and a member of the Malaysian Institute of
Certified Public Accountants (“MICPA”).

Over the course of his career, En. Abd Malik held senior management
positions at several companies in diverse industries including the Oil & Gas,
Manufacturing, Fast Moving Consumer Goods, Multi-level Marketing and
Port Logistics segments.

He was formerly the Chairman of Affin Hwang Investment Bank Berhad,
and formerly served as an Independent Director of Affin Bank Berhad, Affin
Hwang Asset Management Berhad, Boustead Heavy Industries Corporation
Berhad, Innity Corporation Berhad and Lee Swee Kiat Group Berhad.

En. Abd Malik is currently an Independent Director of Mah Sing Group
Berhad, AYS Ventures Berhad and CYL Corporation Berhad. He also serves
on the board of a private limited company.

Save as disclosed, En. Abd Malik does not hold any directorship in other
public companies and listed issuers.

En. Abd Malik is a shareholder of the Company. He does not have any family
relationship with any Director and/or major shareholder of the Company and
has no conflict of interest or potential conflict of interest, including interest

in any business that is in competition with the Company or its subsidiaries.
He has not been convicted of any offence within the past five (5) years, nor
has he had any public sanction or penalty imposed upon him by the relevant
regulatory bodies during the financial year.

En. Abd Malik attended all four (4) Board meetings held during the financial
year ended 31 December 2023.
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Michael Jonathan Duong . Nationality
Managing Director Gendrerr o

Age

American

Male
50

Annual Report 2023

Michael Jonathan Duong (Mr. Mike Duong) was appointed a Director of
Amway (Malaysia) Holdings Berhad (“AMHB”) on 1 January 2017. He was
also appointed a Director of both Amway (Malaysia) Sdn. Bhd. ("AMSB”)

and Amway (B) Sdn. Bhd. ("ABSB”) on 1 January 2017. On 1 May 2018, he
went on to helm AMHB, AMSB, ABSB and Amway Singapore as Managing
Director (“MD”). On 1 April 2023, he relinquished his role as MD of Amway
Singapore and took on a new role as MD of Amway Indonesia. Subsequently,
on 1 January 2024, he reassumed his role as MD of Amway Singapore.

Mr. Mike Duong began his career with Amway holding the positions of
Director of Internal Audit, Director of Amway Business Services Asia Pacific,
and Director of Strategy & Planning Asia Pacific between 2008 and 2015.
Prior to his employment with Amway, he worked with Boeing from 1997

to 2008. His last post with Boeing was as its Senior Manager of Global
Financial Services.

He graduated with a Bachelor of Science — Mechanical Engineering from
Boston University College of Engineering, Boston, MA.

Mr. Mike Duong does not hold any directorship in other public companies and
listed issuers.

Mr. Mike Duong is not a shareholder of the Company. He does not have

any family relationship with any Director and/or major shareholder of the
Company and has no conflict of interest or potential conflict of interest,
including interest in any business that is in competition with the Company or
its subsidiaries. He has not been convicted of any offence within the past five
(5) years, nor has he had any public sanction or penalty imposed upon him
by the relevant regulatory bodies during the financial year.

Mr. Mike Duong attended all four (4) Board meetings held during the financial
year ended 31 December 2023.
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Directors’ Profiles (cont'd)

Low Han Kee Nationality Malaysian
Non-Ind dent Non-E tive Direct : S
on-Independent Non-Executive Director Gondor ale

Age 65

Low Han Kee (Mr. Low) was appointed a Director of Amway (Malaysia)
Holdings Berhad (“AMHB”) on 6 June 1996. He was appointed as a member
of the Audit Committee on 25 August 2021.

He joined AMSB in 1990 as the Divisional Manager of the Finance &
Administration Division and was promoted to General Manager in 1993
before being appointed as the Managing Director in 1998, a position which
he retired from on 31 January 2016. He also served as Managing Director
of AMHB from 1998 until his retirement on 31 January 2016. He was also a
Director of Amway (B) Sdn. Bhd.

He qualified as a Certified Public Accountant in 1984 whilst serving in Ernst
& Whinney (now known as Ernst & Young PLT), an international accounting
firm. He brings to the table more than 30 years of financial expertise,

having held senior finance positions in companies listed on Bursa Malaysia
Securities Berhad (“Bursa Securities”), including Mulpha International
Trading Corporation Berhad, a group involved in trading, construction and
engineering, where he last held the position of Group Chief Accountant, from
1985 to 1990 before leaving to join Amway (Malaysia) Sdn. Bhd. ("AMSB").

Presently, he is a Board member of Leong Hup International Berhad.

Save as disclosed, Mr. Low does not hold any directorships in other public
companies and listed issuers.

Mr. Low is not a shareholder of the Company. He does not have any family
relationship with any Director and/or major shareholder of the Company and
has no conflict of interest or potential conflict of interest, including interest

in any business that is in competition with the Company or its subsidiaries.
He has not been convicted of any offence within the past five (5) years, nor
has he had any public sanction or penalty imposed upon him by the relevant
regulatory bodies during the financial year.

Mr. Low attended all four (4) Board meetings held during the financial year
ended 31 December 2023.
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Scott Russell Balfour  Nationality  American
Non-Independent Non-Executive Director ooz

Gender Male

Age 63

Scott Russell Balfour (Mr. Scott Balfour) was appointed a Director of
Amway (Malaysia) Holdings Berhad on 15 January 2004 and a Director of
Amway (Malaysia) Sdn. Bhd. on 26 July 2005. He is the Chairman of the
Remuneration Committee and a member of both the Audit Committee and
Nominating Committee.

He is a member of the American, Michigan and Grand Rapids Bar Associations.
He has authored several articles regarding Korean and Asian jurisprudence
and co-authored the book titled “Korean Labor and Employment Laws”.

Mr. Scott Balfour joined Alticor Inc in 1998 and retired on 8 October

2021 from the position of Vice President and Deputy General Counsel,
International Legal and Business Conduct and Rules — Asia and Greater
China. He is currently serving as a consultant for Alticor providing ongoing
support to the Asia region. During his tenure as the Vice President and
Deputy General Counsel, Mr. Scott Balfour coordinated and oversaw Alticor’s
diverse legal issues for all of Alticor’s Asian affiliates, including those in
Australia, China, Korea, Hong Kong, Indonesia, Japan, Malaysia, New
Zealand, the Philippines, Singapore, Taiwan, Thailand and Vietnam. He

also led several legal and business conduct and rules teams in the markets
that were responsible for ensuring compliance with diverse laws, including
direct selling and fair trade laws as well as compliance with Amway’s Code of
Conduct for the benefit of more than three million Amway Business Owners.

Prior to joining Alticor, he spent eight years as a Senior Foreign Legal
Consultant for the law firm of Kim & Chang in Seoul, South Korea. His clients
included Amway, Citibank, Pepsico, Morgan Stanley, Nike, McDonald’s,
Gerber, Unilever, P&G and Duracell to name a few.

He graduated with a Bachelor of Science Degree from Michigan State
University in 1983. After serving in the US military, he attended the University
of Detroit where he received a Juris Doctorate Degree cum laude in 1990.

Mr. Scott Balfour does not hold any directorships in other public companies
and listed issuers.

Mr. Scott Balfour is not a shareholder of the Company. He does not have

any family relationship with any Director and/or major shareholder of the
Company and has no conflict of interest or potential conflict of interest,
including interest in any business that is in competition with the Company or
its subsidiaries. He has not been convicted of any offence within the past five
(5) years, nor has he had any public sanction or penalty imposed upon him
by the relevant regulatory bodies during the financial year.

Mr. Scott Balfour attended all four (4) Board meetings held during the
financial year ended 31 December 2023.
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Directors’ Profiles (cont'd)

Dato’ Abdullah Thalith Bin Nationality Malaysian
Md Thani Gender ::::I:VIaIe

Independent Non-Executive Director Age 70

Dato’ Abdullah Thalith Bin Md Thani (Dato’ Abdullah) was appointed a
Director of Amway (Malaysia) Holdings Berhad on 15 May 2015. He is
the Chairman of the Nominating Committee and a member of the Audit
Committee.

He graduated with a Bachelor of Surveying (Property Management) from
Universiti Teknologi Malaysia in 1978 and obtained a Master of Science
(Business Studies) from the University of Salford in 1993.

Dato’ Abdullah started his career as a Valuation Officer in the Valuation

and Property Services Department, Ministry of Finance, in 1978. His career
in the Ministry saw him serve in various capacities including as District
Valuer, State Director, Director of National Institute of Valuation, Director of
National Property Information Centre (“NAPIC”), Deputy Director General
and subsequently the Director General of the Department in 2006. He retired
from public service in 2012.

Currently, he is a Board member of AmMFIRST Real Estate Investment Trust.

Save as disclosed, Dato’ Abdullah does not hold any directorships in other
public companies and listed issuers.

Dato’ Abdullah is not a shareholder of the Company. He does not have

any family relationship with any Director and/or major shareholder of the
Company and has no conflict of interest or potential conflict of interest,
including interest in any business that is in competition with the Company or
its subsidiaries. He has not been convicted of a